








Auto 


Founded in 1925 as Automotive Daily News 





The Newspaper of the Industry 


Dealers tell me... 





Page 17 





ouidiue Neues 





fol. 14, No. 2578 


DETROIT, MONDAY, AUGUST 21, 1939 


$4.00 Per Year, 10c Per Copy 





NEW PACKARD MODELS DEBUT 


Willys Stockholders Okay $2,500,000 Loan 





Sparks 


Preview Circuit Continues 
Hoffman Has ‘Hoss on Us’ 
Willys in the Dough 
New Lights Out 
Soap Boxers Supreme 


ee 


By 
Chris Sinsabaugh 





ONTINUING their ramblings 

along the 1940 preview circuit, 
the Paul Prys and the Peeping 
Toms of the press finished the first 
leg at South Bend last Tuesday, 
when Studebaker took down its 
back hair and paraded its new 
suff for the edification and edu- 
cation of the hundred and a quar- 
ter scribes and pharisees. 

The gentlemen of the press had 
by this time covered considerable 
territory, starting on Aug. 7 with 
Fisher Body-Libbey-Owens-Ford’s 
combination preview of the new 
type of safety glass for windows 
and rear lights. Then came Pack- 
ad on the 8th, Hudson on the 
$h, Nash on the 10th, Willys- 
Overland on the 11th, the new 
safety beam light preview at 
Cleveland, with the Safety Found- 
ation hosting at Nela Park on the 
ltth, and Studebaker on the 15th. 
Sandwiched in was the Chevrolet 
Ssap Box Derby at Akron on the 
12th and 13th, which was taken in 
by quite a few of the scribes. 

of aK ca 


BUT THERE’S no rest for the 
wicked—the second leg begins this 
week. Chrysler has picked Tues- 
day for the peek at Dodge, Chrys- 
lt, De Soto and Plymouth, all 
shown at once. Wednesday Buick 
calls the press to Flint and Pon- 
lac will throw its party on Thurs- 
fay. Then a breathing spell to 
Sept. 11, which has been set aside 
for Oldsmobile. Chevrolet still is 
studying the calendar, while Ford, 
with its Mercury, Zephyr and Lin- 
‘ln, is imitating the sphinx as to 
when and where. 

And then the shows! 

* m * 


FRESHEST in my memory is 
the Studebaker party with a most 
unusual feature, an equine race 
meet, with the contestants’ hosses 
that Chief Steward Morrow Krum 
ad rescued from death at a near- 
Y glue factory. It was a bur- 
fsque, it is true, but true in every 
etail in staging. A quarter-mile 
tack had been dug out of virgin 
il at the proving grounds; there 
was a betting booth, where you 
‘ould bet real money on your 
thoices, and bleachers. Paul Hoff- 
Man, president of Studebaker, en- 
ered into the spirit of the occa- 
‘ion and gravely rode the pony 
that parades in front of the en- 

(See SPARKS, Page 19, Col. 1) 
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Path Is Cleared 
For Financing of 
1940, 1941 Models 


Loan Will Boost Working 
Capital of Company 
to $4,000,000 


TOLEDO.—The $2,500,000 
loan, which the Willys-Over- 
land Motors, Inc., is sched- 
uled to receive from the Re- 
construction Finance Corp. to 
assist in financing and promotion 
sales of 1940 and 1941 models, 
moved a step nearer accomplish- 
ment last week when stockholders 
of the company consented to the 
plan. 

The stockholders meeting at the 
company’s offices in Toledo voted 
in favor of an amendment to the 
certificate of incorporation which 
will prevent preferred stockhold- 
ers from obtaining complete con- 
trol of the voting rights of the 
company while the loan is being 
paid off. 

The amendment specifically pro- 
vides that preferred stockholders 
cannot gain control of all voting 
rights until the company has 
passed six quarterly dividends 
subsequent to Aug. 15, 1944. The 
proposed RFC loan would be paid 
off in five years. : 

Officials of Willys-Overland said 
the action of the stockholders 
clears the way of all but a few 
legal details and makes the pro- 
posed loan a virtual certainty. 

They said the loan will have a 
vital effect on Willys-Overland’s 
plan for the future and will in- 
crease the company’s working cap- 
ital to $4,000,000, a great amount 
of which will be used to improve 


the company’s products, and fi- 
(See WILLYS, Page 8, Col. 5) 


Hudson Prices 
Start at $670, 
$25 Under °39 


DETROIT.—Hudson prices for 
1940 will start at $670, delivered 
in Detroit, it is announced by the 
Hudson Motor Car Co. 

This new base price, for a Hud- 
son Six coupe, is $25 lower than 
last year, and the 4-door sedan is 
priced at $763, which is $43 under 
the lowest priced 4-door sedan 
offered for 1939. 

The new Hudson Super-Six 4- 
door sedan is $38 lower than the 
corresponding 1939 model. Prices 
of the Country Club series are 
also lower, and the Hudson 
straight eight on 118-inch wheel- 
base, new this year, will start at 
$860 delivered in Detroit, with a 
2-door sedan at $918 and 4-door 
sedan at $952. 

Hudson base prices, delivered 
in Detroit, are Hudson Six, $670; 
Hudson Six deluxe, $745; Hudson 
Super-Six, $809; Hudson Eight, 
$860; Hudson Country Club Six 
and Eight sedans, $1,018 and 
$1,118, respectively. 












PACKARD FOR 1940. 


Pea ve 





Featuring changes in front-end styling, big gains in 


power-to-weight ratio and added riding comfort, the 1940 Packards will also 


carry lower prices. 


Shown here is the One-Ten four-door touring sedan, one 


of four new lines announced this week. 


Buick Starts ’40 Assemblies; 


Record 4th 


FLINT. — Preparation for pro- 
duction of 1940 models has been 
completed at the Buick plants 
here and this division of General 
Motors will start its assembly 
lines with the first shift Monday 
morning, scheduling more than 
300 cars for the first day’s run 
and accelerating output steadily 
during the next few weeks until 
capacity output is reached. 


“We are scheduling the produc- 
tion of more cars during the re- 
maining months of this year than 
we have ever built in any com- 
parable period and I expect our 
plants to be operating at peak 
capacity throughout the fourth 
quarter,” Harlow H. Curtice, 
president and general manager 
said. “Assembly operations will 
be boosted steadily as production 
gets under way and it is antici- 
pated that the peak will be 
reached by the middle of Sep- 





The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Today: 


1939 1938 
Pos. Make Pos. 
1—353,773 Chev. 254,981— 1 
2—270,798 Ford 217,031— 2 
3—209,795 Plym. 145,177— 3 
4—115,673 Dodge 58,058— 5 
5—114,356 Buick  85,131— 4 
6— 86,784 Pont. 53,464— 6 
7— 78,055 Olds. 50,466— 7 
8— 39,914 Chrys. 26,745— 9 
9— 38,630 Stude. 18,632—12 
10— 34,793 Mere. _........ wa 
Total All Makes 
1,498,003 1,032,642 


For complete standings of all 
makes, see Page 13, this issue. 





Quarter Seen 


tember and maintained through 
the last quarter. 

“Our program calls for a sub- 
stantial increase over the 1939 
model season, in which we pro- 
duced in excess of 208,000 cars. 
Production is so scheduled as to 
maintain high operating levels 
throughout the year. 

“Meanwhile, it is planned to 
have substantial stocks in the 
hands of dealers within the next 
45 days to insure prompt retail 
deliveries in the face of an ex- 
pected heavily increased demand.” 

Curtice said that resumption of 
final assembly will result in the 
immediate return to work of more 
than 5,000 employes and re- 
employment within the next 30 

(See BUICK, Page 10, Col. 4) 


\Power-to-Weight 
_|RatiolIs Improved; 


_|Styling Is Changed 


New Engines Provided 
in the 160 and 180, 
New Models 


DETROIT. — Four different 
lines for 1940, including two 
completely new cars— One- 
Sixty and One-Eighty, were 
announced Saturday by Pack- 


ard. Price reductions on the new 
models, ranging from $20 to $100, 
were made known at the com- 


_|pany’s press preview two weeks 
| ago. 


Features of the new models in- 


i|clude changes in hood and radi- 


ator lines and general styling; big 
gains in power-to-weight ratio 
which are said to improve per- 
formance and economy; plus 
added riding comfort. 

The four new lines are known 
as the One-Ten, the One-Twenty, 
the One-Sixty and the One- 
Eighty. The One-Ten and One- 
Twenty, as before, are the two 
lower-priced lines, the first with 
a 100-horsepower six-cylinder en- 
gine and the One-Twenty with an 
eight-cylinder motor of 120 horse- 
power. Both are declared to be 
big, roomy, luxuriously appointed 
cars with many refinements and 
improvements over their. prede- 
cessors, the Six and Eight. 

The One-Sixty and One-Eighty 
are completely new cars and are 
said to represent a big advance 
over Packard’s Super Eight and 
Twelve. They have a completely 
new engine, an eight-cylinder 
power plant of 160 horsepower. 
Appointments, while elaborate, 
have an air of refined dignity 
typical of Packard’s larger, more 
costly cars in previous years. 
Wheelbases run from 127 inches 
up to the 148 inches, found in the 

(Continued on Page 16, Col. 1) 


Sub-Dealer’s Rights Upheld 
Under Conn. Receipts Act 


| Special to Automotive News 


BRIDGEPORT, Conn. — Inter- 
preting the Uniform Trust Re- 
ceipts Act, Connecticut’s supreme 
court of errors has_ affirmed 
a lower court decision that a sub- 
dealer is entitled to the same pro- 
tection as a regular purchaser, re- 
gardless of claims which a finance 
company may have against the 
dealer who sold the car to him. 

Emilo DeBenigno, Wilton sub- 
dealer, ordered a car from Bethel 
Motor Sales, Inc., Bethel, in Feb- 
ruary, 1938. The Bethel company 


| borrowed money from the Colonial 


Finance Co., New Haven, to pay 
the manufacturer for the car. The 
finance company paid the manu- 
facturer and placed the car in the 
hands of the Bethel dealership un- 
der a trust receipt. 


DeBenigno paid the Bethel con- 
cern for the car and partly in a 
credit, which was due him for an 
earlier sale which had proved un- 
satisfactory, and received a bill of 
sale for the car. He took delivery 
Feb. 17, 1938, driving the car back 
to Wilton. The Bethel agency had 
been in financial difficulties, and 
its records and books were seized 
by the state police shortly after 
DeBenigno had taken the car. 

Colonial Finance Co., creditor of 
the Bethel Motor Sales, Inc., sued 
DeBenigno in common pleas court 
for the return of the car as part 
of payments due them from the 
Bethel agency, claiming that the 
rights accorded to the purchaser of 
a car under the Uniform Trust 
Receipts Act (adopted in Connect- 

(See SUB-DEALER, Page 8, Col. 4) 








Soap Box Derby 






Preparatory Plans Offer 


Thrills Equal to Race Itself 


By William C. Callahan 
Managing Editor 


_ AKRON.—Soap Box Derby rac- 
ing is a big operation. I never 
realized this was so true until I 


Fisken and his assistant John 
Gormley who is director of the 
race had a job something like this 


attended my first derby race here! ahead: 8 a. m.—Check Nat Hop- 


last Sunday. Among all the thrills 
which I experienced—from the 
time I climbed to the big tent at 
the top of the hill Saturday after- 
noon where the local champions 
were grooming their mounts for 
the big event, until little 1l-year- 
old Clifford Hardesty of White 
Plains, N. Y. flashed across the 
finish line for the championship 
of the world late Sunday—none 
was greater than my first contact 
with the organizational back 
ground behind the final runs 
themselves. 

There were 100,000 people pres- 
ent and few left the stands de- 
spite a downpour of rain. 


Problem Is Exacting 

C. P. Fisken, advertising man- 
ager of Chevrolet, who is gener- 
ally recognized as the generalis- 
simo on the Soap Box classic, has 
a promotional job that far exceeds 
the annual running of the 500- 
mile race at Indianapolis. Fisken 
and his committees from Chevro- 
let and Akron have to arrange to 
meet the myriad needs not only 
of the contestants and the specta- 
tors but hundreds of newspaper- 
men, news reel men, radio men 
and still photographers, as well 
as hordes of anxious parents of 
the champions. 

These needs include bands, 
banners, banquets and ballyhoo. 
There are parties for the visiting 
press, for visiting champions, for 
fathers and mothers, dealers and 
what not. Then there are the 
ordinary arrangements for the 
race. Inspections of the track 
and equipment. Appointment of 
—— referees and race starters, 
et al. 

When one considers that each 
year approximately 50,000 boys 
enter Soap Box cars in the vari- 
ous races held in the 114 cities 
in which newspapers sponsor local 
events, some idea of the enormity 
of the task can be obtained. In 
anyone of these events a slight 
slip in arrangements might easily 
deprive a boy of a real opportun- 
ity to win. The object of this en- 
tire program is to reduce these 
50,000 entrants to one ultimate 
winner. 

Everything Is Outlined 

When the finals are reached a 
program reading like the precision 
timing of a military operation is 
laid out and printed. The various 
activities of every one connected 
with the promotion of the race are 
divided into 15 minute intervals be- 
ginning with 8 a.m. Thursday. Then 
the barrage of action moves for- 
ward in accordance with schedule. 
Even such unpredictable elements 
as weather are picked in accord- 
ance with the law of averages. For 
instance, August 13, for the past 
10 years had not suffered rain, ac- 
cording to the records at the Ak- 
ron Airport adjacent to Derby 
Downs. It was selected as race 
day for that reason. It did rain, 
but the rain didn’t stop the race. 
Beginning at 8 a. m. Thursday, 





PERSONALITIES at the Soap Box Derby. 


sales manager of Chevrolet; C. 
research for General Motors; 

Derby 
fall; M. 





F. Kettering, 
Maurice Bales, of Anderson, Ind., 1935 Soap Box 


i , entering this 
champion and first winner Chevrolet will send to college, en 
E. Coyle, general manager of Chevrolet. 


kin’s publicity committee to see 
that passes, tickets, writing ma- 
terials, wire services and such 
were available for visiting writ- 
ers; 8:15—Check the photographic 
department under Harlan Walker 
to see that all needed supplies and 
equipment, passes and so forth 
were available for cameramen; 
8:30—Check with R. C. Campbell, 
head of the multigraphing section 
of the publicity committee to see 
that all is in order. 8:45—Check 
menus for all meals, timing, quan- 
tities and so forth; 9:15—Check 





No! Nota Facist salute. This is 
Generalissimo C. P. Fisken, of Soap 
Box racing and admanager of Chev- 
rolet, during a tense moment dir- 
ecting events at Derby Downs in 
Akron, Ohio. 


lobby displays; 9:30—Check 
Champions wearing apparel and 
racing equipment, rooms and reg- 
istration; the responsibility for 
these items rested with J. H. 
Early. 9:45—Check guest and 
dealer room reservations, and at 
10 a. m. came the inspection of 
champions’ cars to see that they 
were designed according to speci- 
fications and to determine whether 
or not they had really been built 
by the boys who entered them. 

In this way each 15 minutes of 
the day was allotted a certain 
task. Check this, check that; in- 
spect this or inspect that. For 
instance, there is one note, to see 
at 2:30 Thursday that the floor in 
the tent where champions’ cars 
are assembled is damped. Then 
there are decorations, arrange- 
ments for bands, rehearsals and 
what not. 

Every Detail Settled 

Friday morning the champions 
arrive. On Friday there are some 
60 special assignments to be filled 
or carried out between 8 a. m. 
and 10 p.m. Each little detail of 
this program must be thought out 
in advance and carried through on 
schedule. 

On Saturday the job starts all 
over again with the assignments 
between 8 a. m. and 10 p. m. 
totaling over 60 among which is a 
detail such as to be sure to have 
the Mayflower Hotel post a sched- 
ule of religious services for the 
following morning. Then there 


Left to right, W. E. Holler, general 
vice-president and director of 








was the Champions dinner at 6 
p. m. at the Mayflower. A press 
party at the Silver Lake Country 
club at 7 p. m. with transportation 
to and from it by bus with police 
escort another chore to be han- 
dled. Then there was a night ball 
game for dealers and champions 
at the ball park. 

No Indianapolis race promotion 
ever required more attention to 
detail and more accuracy in tim- 
ing. All this work really comes 
before race. The race itself is 
still another job. Details such as 
lunches for officials and the cham- 
pions at the track. Arrangements 
for camera men, news writers 
and what not with every one 
fighting for the vantage point on 
the bridge which spans the track 
and which could not possibly ac- 
commodate more than a fraction 
of those who want to be there. I 
know, because I was granted the 
courtesy for a brief spell of being 
the only one not officially con- 
nected with the race to be let up 
a there were plenty there 

en. 


°39 Race Is Classic 

This year’s race in itself was a 
classic of the events so far. Little 
Clifford Hardesty, who won the 
champiionship and the four year 
college course which goes with it, 
also set a new track record of 
27.80 seconds for the 1,183 foot 
course. This means traveling bet- 
ter than 25 miles an hour. There 
was one dead heat which could 
not even be decided by a photo- 
finish. There was another photo- 
finish when Dean Bailey of Mem- 
phis nosed out Charles Tubbs of 
Akron by a whisker. Bailey later 
cracked-up with Mason Colbert of 
Terre Haute just after crossing 
the finish line in a race which 
would have moved Colbert into 
the finals. 


Second place went to Harold 
Armstrong of Kansas City, Kan., 
and third place to Mason Colbert 
of North Platte after his car had 
been badly wrecked in the crack 
up with Bailey. Fourth place 
went to Warren Harmon of 
Charleston, W. Va., and fifth to 
Charles Cunningham, San Fran- 
cisco and sixth place was awarded 
to Dean Bailey of Memphis. 

In addition to his four-year 
scholarship to the state college or 
university of his choice, the White 
Plains champion won a gold-finish 
trophy awarded by Chevrolet, 
and presented at the finish line 
by M. E. Coyle, general manager. 
Likewise, the Chevrolet trophy 
for the fastest heat of the day- was 
won by the eastern boy. During 
the champions’ banquet, which 
climaxed the two-day event in 
Akron, young Hardesty was 
awarded his trophies, first-place 
gold medal, and, in common with 
all the drivers, an official race 
driver’s diploma and gold Walthan 
wrist watch. 

Armstrong, second place driver, 
received a Chevrolet Master De- 
Luxe automobile, a _ gold-finish 
trophy and a silver medal. 

Given Midget Cars 

Third and fourth place winners, 
for the first time this year were 
awarded official Derby midget mo- 
tor cars, in addition to their tro- 
phies and medals. Likewise, tro- 
phies and medals went to winners 
of fifth and sixth places. 

Special awards went to the fol- 
lowing: the C. F. Kettering trophy 
for the best designed car, William 
Gettig, Benton Harbor, Mich.; best 
brakes, Charles Tubbs, Akron, O., 
and best upholstery, Paul John- 
son, Madison, Wisc. 

Included in the automotive del- 
egation which came from Detroit 
to witness the youth spectacle 
were C. F. Kettering, vice presi- 
dent and director of research for 
General Motors, guest of honor and 
speaker at the champions’ ban- 
quet; Coyle; W. E. Holler, general 
sales manager of Chevrolet, and T. 
H. Keating, assistant general sales 
manager. Samuel B. Robertson, 
president of the Goodrich Rubber 
Co., also attended. 

Celebrities who came to Akron 
to participate in the varied activi- 
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Reaches New High in Organization 


Soap Box Derbyites .. . 





WINNER OF the 1939 Soap Box Derby at Akron, Clifford Hardesty jr., 11, o 
White Plains, N. Y., receives the Coyle Trophy from M. E. Coyle, general man. 


ager of the Chevrolet division of General Motors. In addition Hardesty wa; 


given a four-year scholarship to the college of his choice. More than 100,009 


persons witnessed the 1939 race at Akron last week. 





PART OF CROWD. numbering 100,600, which saw running of the 1939 Soap 
Box Derby last week at Akron. Above the finish line is the bridge wherein 
Officials keep check of the winners, time, etc. 





es 


REMARKABLE photo-finish picture showing Harold Armstrong, 11, of Kansas 
City, Kan. (left), nosing out Charles Tubbs, 15, of Akron, by inches in the 
annual Soap Box Derby. A dead heat preceded this race. Armstrong went 00 
to finish second in the American Championship. 





ARRIVING for the Derby. Left to right, T. H. Keating, assistant general 
manager, Chevrolet; W. E. Holler, general sales manager; Mrs. E. C. Sha 


ties which marked the Derby, in- 
cluded Wilbur Shaw, famed race 


driver and winner of the Indian- | 


apolis Speedway classic this year; 
Aubrey Williams, national head 
of NYA; Harry Hartz, old-time 


merchant and former national | 
racing champion; Charles Turn-| 


bull, British vice-counsul from 
Detroit; John Knight, publisher of 


the Akron Beacon-Journal, and 
internationally known | 


Husing, 
sports commentator. 





Toastmaster at the banquet was! 


sales 
w, wilt 
of E. C. Shaw, superintendent of assembly plants for Chevrolet; Mrs. ; 
Holler; M. E. Coyle, general manager, and Mrs. Coyle, arriving at 2 


irport. 
C. P. Fisken, Chevrolet advertis: 
ing manager and co-ordinator © 
the manifold activities whic 
make up the race. National © 
rector of the race is J. P. Gormley: 
assistant to Mr. Fisken. 


No Titles Needed 


LINCOLN, Ne b.—Attorn 
Johnson has ruled _ that, icl 
new Nebraska motor vehicle | 44 
registration law, automobiles | sale 
through the state in caravans | - ite: 
elsewhere need not carry cerll 
of title. 





der the 
ue. title: 








ey Genera! 
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(heck Over Sales Contract 
Carefully, CATA Advises 


to Automotive News 
CHICAGO.—The best advice to 
jealers in handling retail financ- 
ig through banks is to tread 
gith caution, according to Sey- 

M. Lewis, legal counsel of 
te Chicago Automobile Trade 
jssn., W 












hose memorandum on the 
abject is contained in a bulletin 
the CATA to its members. 
rules for the dealer to observe 
we thus stated by Lewis: 

“In all cases where the cus- 
mer does his financing through 


(adillac-LaSalle 
Sales in August 


Top July Period 


DETROIT.—Reversing the cus- 
mary downtrend of summer 
nonths, Cadillac-LaSalle customer 
jdiveries in the first 10 days of 
August topped the similar period 
of July, according to D. E. Ahrens, 
gneral sales manager. 

“First 10-day reports also repre- 
gnted a 48 percent increase over 
a year ago,” said Ahrens, _“an- 
sther indication of the continued 
retail market strength of our cars. 


“Although business for us has 
een consistently above the 1938 
vels, a 48 percent gain is the 
highest we have registered for 
gveral months. July’s customer 
jeliveries were 44 percent ahead 
of 1938.” 

Adding the 710 cars of the first 
0 days of August to previous 
wlume, Cadillac-LaSalle total de- 
liveries for the 1939 model year to 
date total 33,733 units. This figure 
isa 34 percent increase over the 
Oct.-Aug. 10 period of a year ago. 


Qldsmobile Sales 
Continue Uptrend 
During August 


LANSING. —Retail sales of 
Qldsmobile Sixes and Eights con- 
tinue their upward trend and for 
the first 10 days of August totaled 
2794 cars for a gain of more than 
0 percent over the 1,862 cars sold 
during the same period last year, 
according to D. E. Ralston, general 
sales manager. 

Ralston added that Oldsmobile 
dealers have made sales gains 
during every 10-day period since 
Jan. 1 and that sales since the first 
of the year make a total of 85,952 
for a gain of 52 percent over the 
6,644 sold during this period last 
year, 

Oldsmobile dealers sold 12,031 
wed cars during the first 10 days 
ot August for a gain of 27 percent 
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9 Soap 
vherein 


an organization other than a 
finance company with which the 
dealer is familiar, the dealer 
should demand and secure a copy 
of the executed conditional sales 
contract and should read _ it 
cautiously before signing it. 


“The dealer should not execute 
any assignment by an instrument 
or paper separate from the printed 
form on the back of the contract 
which is submitted to him. 

“It is also important that the 
dealer be careful of the wording 
of any endorsements on checks 
given to him in payment where 


the customer does his own financ- | 


ing, and should insist that the 
form of the conditional sales con- 
tract and the form of assignment 
be the usual form used by finance 
companies, 

“Please note particularly that in 
all those cases where the financing 
is done by an outside institution, 
the dealer is well within his rights 
in insisting that the transfer of 


conditional sales contract and any | 


paper reserving title to the ve- 


hicle, as well as assignments and | 
re- | 


endorsements, be without 
course to the dealer.” 


Discussing specifically the pro- | 


visions insisted upon by many 
banks with respect to 
financing, Lewis says: 

“In some cases banks use a 
conditional sales contract which 
does not afford the protection for 
dealers that is found in the forms 
used by finance companies. Fur- 
ther, such a bank assignment 
waives notice of acceptance of the 
guaranty as well as notices of 
non-payment and non-perform- 
ance. It guarantees strict com- 
pliance with the terms of the 
contract, and then provides that 
on demand the dealer will pur- 
chase the contract and note for 
the amount owing, plus all costs 
and expenses paid or incurred by 
the bank. 

“When a check from the bank is 


given to the dealer for the paper, | 


it usually contains an endorse- 
ment to the effect that by accept- 
ance the dealer ratifies all the 
terms of the conditional sales 
agreement, so that in many cases 
the dealer signs a form of assign- 
ment and ratifies a contract that 
he has never seen! 

“Practically all forms of con- 
ditional sales contract used by 
finance companies contain the pro- 
vision that no _ representations, 
agreements or warranties have 
been made to the buyer except 
those found in the contract. How- 
ever, many of the contracts used 
by banks do not contain such pro- 
visions.” 


Chris Sinsabaugh’s sparkling 


retail 





News, at his left. 


Burke Is Named 
_ Vice-President of 
Federal Truck 


DETROIT.—Joseph D. Burke, 
who resigned as director of truck 
| sales at Dodge last March, has 
been named 
vice-president in 
charge of sales of 
the Federal Mo- 
tor Truck Co. 
here, according 
to R. W. Ruddon, 
president. 

The post of 
vice-president in 
charge of sales 
has been vacant 
for several years, 
Ruddon said, and 
Burke’s_ accept- 
| ance is expected to help Federal 
| in further expanding its dealer or- 
ganization. K. M. Schaefer will 
| continue as general sales man- 

ager. 

| Burke entered the automotive 
| industry by joining Studebaker in 
1909 and has been engaged in 
truck sales since 1915 when he 
joined the Packard truck division. 
He remained with Packard until 
truck manufacture was discon- 
tinued in 1922. In 1923 Burke 
joined Graham Brothers in charge 
of their national fleet sales, later 
becoming Dodge Brothers’ district 
representative in Los Angeles. In 
1928 he was assistant sales man- 
ager of the Fargo Motors Corp., a 
division of Chrysler, returning to 
Dodge as a regional truck man- 
ager in New York in 1929. In 1932 
Burke was made director of truck 
sales for Dodge. Under Burke, 
Dodge truck sales grew from 10,- 
000 to over 100,000 units per year. 
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nk Financing, Dealers Warned 


Studebaker Previewers Bedecked .. . 








CANADIAN PRESS ARRIVED at the Studebaker preview last week in distinctive Epsom Downs derby costumes. 
Here they are being greeted by Paul G. Hoffman, Studebaker president, with Chris Sinsabaugh, editor of Automotive 





“THE OLD AMERICAN WAY” will win in modern business—that was the 
message of Paul G. Hoffman, Studebaker president, at the press preview held 
in South Bend last week. Left to right, H. S. Vance, chairman of Studebaker’s 
board; James Dalton, editor of Motor, toastmaster; Former Congressman Sam- 
uel Pettingill of Indiana; Mayor J. I. Pavey, South Bend; Chief of Police A. B. 
Ingram, South Bend; and Bert Pierce, N. Y. Herald Tribune. 






AT STUDEBAKER PREVIEW last week in South Bend. Left to right, C. 
Scott Fletcher, sales manager; M. S. Brooks, president of Studebaker of Can- 
ada; George D. Keller, vice-president in charge of sales of the parent corpora- 


tion, and Alfred Reeves, advisory vice-president of the Automobile Manufac- 
turers Assn. 


Covered Wagon Of, 


fering 
Four New Trailers for ’40 





“Sparks” column is read by the “wide- 


over the 9,509 cars sold last year.| awake” in the industry. 


65-75 m.p.h. Speed Seen 
For Pa. ‘Dream’ Highway 


HARRISBURG, Pa.—(UTPS) .— 
Samuel W. Marshall, chief engi- 
neer of the Pennsylvania turn- 
pike commission, last week told 
members of the Rotary Club that 
the average speed on the new 
Pittsburgh-Carlisle “dream” high- 
way will be between 65 and 75 
miles per hour. The state law 
sets the speed limit at 50 miles 
per hour, but this will not apply 
to the new highway. 

There will be no grades of more 
than 3 percent on the new high- 
way, and there will be no curves 
of more than 6 degrees. The 
curves will be graded so that mo- 
torists may negotiate them safely 
at speeds up to 85 miles per hour. 
Marshall also said no billboards 
will be permitted along the high- 
way, and there will be no inter- 
sections or grade crossings. 
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NATIONAL CHI merican Legion, Stephen F. Chadwick, of Seattle, | 
fms to have ine aaaetion won in command as he surveys the scenic beauty AN’s Almanac, 
' San Francisco’s Treasure Island. Against the setting of the flags of the | year, 
id, Chadwick reclines on this convertible deluxe Ford sedan, furnished i 

© Legion commander by the Ford Building on Treasure Island. 


, published once a 
is considered THE reference 
book wherever automotive informa- 
tion is desired. 





MOUNT CLEMENS, Mich.— 
Topped by a new low-price trailer 
of large size, and including a lux- 
urious new 24-foot model in the 
higher price bracket, Covered 
Wagon Co. has announced a line 
of four new models for 1940. 
Three of the models are in extra 
wide widths. 


New engineering features have 
been incorporated in the Path- 
finder model, selling for less than 
$500. These include a triple “I’- 
beam type steel girder chassis 
construction; a turret top of the 
same material as the sidewalls; a 
new type of insulation, Thermo- 
Lok, which enables a sidewall two 
inches thick, finished in pastel col- 
ors on the trailer interior; and a 
floor plan providing accommoda- 
tions for four with every con- 
venience of a home. 

Second in Covered Wagon’s 1940 
line is the Globe Trotter model, 
19 feet overall, with a Shermanite 
steel exterior, and having a floor 
plan arranged so that the dinette 
may be located either at the front 
or rear of the trailer, Engineering 
improvements include a new type 
of insulating material — asphalt- 
impregnated sheathing felt; a new 
type of cylindrical water tank; a 


simplified lighting system; plastic 
and chrome hardware, and sev- 
eral other features. 

The Covered Wagon Residential 
model, introduced in 1939, is be- 
ing continued, with several im- 
provements. 

Covered Wagon is also intro- 
ducing the Tudor Custom model, 
a deluxe trailer, 24 feet overall, 
on tandem wheels. The model has 
three private rooms. 





N. Y. State Will Cut 
Car Insurance Rates 


BUFFALO, N. Y.—The New 
York State department of insur- 
ance is expected to announce soon 
a substantial reduction in auto- 
mobile liability rates applying to 
privately owned passenger cars 
not operated for business purposes. 
The rate change, it is said, will be 
retroactive to July 1. 


The change will represent adop- 
tion of the main features of the 
new rating plan for this class of 
insurance, formulated in April 
this year by the National Bureau 
of Casualty and Surety Under- 
writers. This plan provided a 
maximum reduction of 25 percent. 
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AUTOMOTIVE One sacred pledge we make our friends here 
ri ° und now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the wpbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS whieh is timely 
authentic and of value—(AN 6-10-1933). 


MONDAY, AUGUST 21, 1939 


Welcome AMA 


ECISION of the Automobile Manufacturers Assn. to bring 

its headquarters to Detroit from New York is one which 
we welcome and applaud. Always the physical center of the 
industry, Detroit, during the past six years in which we un- 
derstand AMA’s move has been contemplated, has also be- 
come the center of its management. Ford Motor Co., which is 
not a member of AMA, has always had its headquarters here. 
Within the past few years the election of W. S. Knudsen to 
the presidency of General Motors has placed the head of that 
corporation within Detroit’s scope. The recent illness of W. 
P. Chrysler and the ascendency of Detroiter K. T. Keller to 
the presidency of that corporation has been another step in 
that direction. More recently Nash Motors Div. of Nash- 
Kelvinator Corp. has become a convert. And in September, 
1936, the National Automobile Dealers Assn. moved here 
from St. Louis. 

The old cry of “absentee management” no longer has much 
standing in the automotive industry and we believe the move 
will increase the already high efficiency of AMA. From our 
own standpoint, we recognized six years ago this trend to 
Detroit and the need to bring our headquarters to the foun- 
tain-head of the industry if we were to continue efficient 
service to our readers. We feel that the present move by 
AMA is not only a smart move from its standpoint, but also 
is vindication of our judgment in 1933. 


Light That Points the Way 


T NELA PARK, Cleveland, this week members of the 

press and interested parties from the industry were given 
a peek at a new Sealed Beam headlamp which has been de- 
veloped co-operatively by the Automotive Safety Foundation, 
the automobile manufacturers, and lamp and lens manufac- 
turers, throughout the United States. In addition, these 
groups co-operated also with the American Assn. of Motor 
Vehicle Administrators, representing practically all motor 
vehicle commissioners in the country. 

With characteristic candor not common in American in- 
dustry, which has been too prone to puts its developments 
on a humanitarian basis, Paul Hoffman, head of the Stude- 
baker Corp. and also head of the ASF, pointed out that while 
the advances in this new lamp would prove a great factor in 
reducing night accidents this reduction also would be good 
business for the industry. We have felt always that this can- 
did appraisal of motives has been a strong point in Hoffman’s 
success. Surely, all developments of this sort aid mankind, 
but there is a big question that men could be got together 
to develop and produce these things if the profit motive was 
missing. 

This new Sealed Beam lamp unquestionably is far superior 
to present day lights. It will be used by the industry as a 
whole, which is also a great gain. But, back and beyond this, 
we feel there are even broader implications. If this industry 
can get together and work in harmony with other industries 
and with governmental officials for the purpose of develop- 
ing a better headlamp, why cannot that same idea be applied 
to other problems which face the industry? Why cannot we 
attack some of our other safety problems through greater 
co-operation that would make for more uniform regulations 
from one end of the country to the other? Maybe Sealed 
Beam may prove more than just a better headlamp. It may 
be the light to point the way. 
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By GEORGE M. SLOCUM 


AN “Figures don’t fool 
AMAZING but fools do figure” 
REPORT and from the more 

than 3,500 pages of 
the Federal Trade Commission re- 


to appear. Factions on all sides are 
going to try to make capital of the 
figures disclosed, but when the 
FTC finally got down to the sum- 
ming up the results of their two 
years’ investigation they admitted 
without equivocation that “active 
competition among automobile 
manufacturers, although some of 
them have made very large profits, 
gave to the public improved prod- 
ucts often at substantially reduced 
prices!”’ 
* * * 

For example in the 17 years 
from 1920 to 1937 General Motors 
has built 20,585,657 cars and 
trucks, which it sold for $16,485,- 
918,000, netting $2,267,548,622, 
which sound like the “box-car fig- 
ures” discussed by Brothers Amos 
and Andy. GM’s greatest profit 
from the sale of motor vehicles 
was in 1928, when they rang up a 
net profit after taxes of $276,468,- 
108, which contrasts with the de- 
pression year 1932, when from a 
total sale of 562,970 cars and 
trucks the corporation netted only 
$164,979—practically in-the-red! 

As might be expected, Chevrolet 
operations account for about one- 
third of GM’s profits, with Buick 
running second and Pontiac third. 
It is interesting to note, however, 
that while Chevrolet showed a 
manufacturing profit of $692,669,- 
535 in the 10 years between 1927 
and 1937, the parts and accessories 
group showed $490,227,105 and 
other products of GM, including 
electrical, radio and household ap- 
pliances, trucks, buses and GMAC, 
turned in $354,935,195. Probably 
the greatest compliment to good 
management is the fact that GM, 
according to these figures, did not 
show a loss even in the depression 
years covered by the report. 

* * * 


| Probably more fascinating, be- 
cause they have always been pri- 
vate, are the Ford sales and profit 
figures. In the period as far back 
as 1922 Ford had a net profit on 
car sales of $120,192,643 but that 
this money was needed when Ford 
abandoned the Model T is proven 
by a $33,000,000 loss in 1927 and a 
$73,000,000 loss in 1928. 

But Ford’s big profits have con- 
stantly come from sales of parts 
and accessories, which for ex- 
ample in as recent a year as 1937, 
laid up for the Messrs. Ford a tidy 
net profit of $6,137,033. 


Ford profit on all operations of 
$20,055,738 in the years from 1929 
to 1937, while not to be sneezed at, 
show hardly a fair markup on the 
$6,004,499,516 made in sales to ef- 
fect this profit. Let any other in- 
dustry step forward with a record 
which can equal this in consumer 
value! 

ok * * 

The Chrysler Corp.’s_ record, 
since organized in 1925, is prob- 
ably the most spectacular as the 
total profits including 1937, before 
taxes, amounts to $382,084,482. 
Plymouth, which showed a $6,- 
000,000 manufacturing loss dur- 
ing its first two years, proved a 
good investment for Mr. Chrysler 
by turning in a profit of $22,594,- 
317 in 1937 and Dodge made $21,- 
231,051 in the same year. 

K * * 

At first sight these figures are 
not only startling, but apt to lead 
you to false conclusions unless you 
break them down to the number 
of vehicles produced, the number 
of men supported by their man- 
ufacture, and the number of stock- 
holders to whom the profits are 
distributed. Then you begin to see 

| why our industry has in the past 

three decades been the greatest 
single contributor to American 
prosperity.—G.M.S. 





port filed with Congress an amaz- | 
ing insight into the history of the | 
automotive industry is beginning | 
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In This Corner— 


to See With’ 


‘Annual Production .. .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Data 

O. P. Pearson, of the statistical 
department of the Automobile 
Manufacturers Assn., tells us that 
you would perhaps have, in con- 
venient form, the _ information 
which we require and which is as 
follows: 


We would like to know the 
number of cars and trucks pro- 
duced each year from 1929 to 
1933, both inclusive, by Ford, 
Chevrolet and Plymouth. 

Doubtless, you have published 
this information and we would 
like to have a reprint or the ex- 
act figures themselves, whichever 
would be more convenient.—Ar- 
thur J. Schmitt, president, Ameri- 
can Phenolic Corp., Chicago. 

Epitor’s Nore: No figures on 
individual production are avail- 
able before 1936. Since that time 
Automotive News has been pub- 
lishing an estimate in the annual 
Automotive Almanac. 


Granted 


We would like your permission 
to use at any time in our adver- 
tisements the figures shown in 
your paper, i. e., the Top Ten 
Passenger Cars. 

If this permission is given, the 
figures used will be as shown in 
your paper with acknowledgment 
of use credit given to you.—W. R. 
Bird, president, Bird Chevrolet 
Co., Homestead, Fla. 

EpitTor’s NOTE: Permission is 
granted to use the Top Ten fig- | 
ures appearing in 
News. 





Automotive | 


Substantial 


This is the first opportunity I | 
have had to comment on your two | 
articles on our automobile survey. | 
It seems to me that you have in- | 
terpreted our findings in a very | 
substantial and interesting man- | 
ner. 

This survey has had wide cir- | 


| 21-28—Toronto. 





culation in this territory and fa- 
vorable reaction of the industry 
encourages us to continue thes 
studies.—E. A. Schirmer, Detroit 
manager, Crowell-Collier Publish- 
ing Co. 


Appreciative 


I want to express my apprecé 
tion of the help I received fra 
your office when I called thet 
last week. I received quite a nul 
ber of photographic prints whi 
help fill out my files, and will b 
of great use to me.—E. M. Pitter 
ger, Direct Mail Advertising Co. 
Chicago. 


| Coming Events | 


SEPTEMBER 

14-16—La Crosse, Wis. Wisconsin Aur 

motive Trade Assn. annual Co 

vention. 

OCTOBER 

4-13—Cleveland. National Machint 

Tool Show. 
12-21—London. 


International Autom 
bile show. 
14-21—Rochester, 


Y.. Automobile 
show. 


15-21—Indianapolis. Automobile sh0¥ 

15-22—Los Angeles. Automobile sho¥ 

15-22—New York. National Auto 
show. 


N. 


| 21-28—Detroit. Automobile show. 


21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 


21-28—Baltimore. Automobile -, 
21-28—Pittsburgh.. Automobile 


21-28—Milwaukee. Automobile show. 
National Motor Shov 
of Canada. 


22-28—St. Louis. Automobile show. 
25-Nov. 11—Milan, Italy. Autom 


salon. 
26-Nov. 1—Philadelphia.  Automobll 
show. 
NOVEMBER 


3-11—San Francisco, Automobile show. 


Automobile show. 
National Motor 
Pier. 


4~-12—Chicago. 


8-16—Chicago. 
Show. Navy 


DECEMBER ‘i 
11-16—Chicago. Automotive Ser 
dustries Show. 
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WORN eW nite 


From All Pve Seen and 
Heard... It’s My Guess 
the Chrysler Corporation 
Has Big Plans for 

DeSoto in 1940! 


' DIDN'T REALIZE DE SOTO HAD ONE OF 
THE MOST MODERN PLANTS IN DETROIT... 


It’s a huge new factory, equipped with the most 
modern machinery ... geared up for big pro- 
duction. From what I saw, I’d judge the Chry- 
sler Corporation spent millions to give De Soto 
these new manufacturing facilities. 


DE SOTO’S GOT CHRYSLER CORPORA- 


TION ENGINEERING! Nobody has brought out 
so many important engineering developments 
as those Chrysler Corporation engineers. And 
from all I hear they’ve been putting plenty of 


steam behind the new 1940 De Soto. 


$0 I’M PUTTING TWO AND TWO TOGETHER! 


With so much “talk” going on... there must be 
something back of it. You can’t deny that with 
all the engineering brains and the great purchas- 
ing power of the Chrysler Corporation—De Soto 
is in a neat position to go places—and go far! 


ocean THAT’S WHY I SAY... 
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; Keep Your Eye on 
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show. 
le show 


le show. 


= De Soto in 1940! 
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N.J. to Divert A 


Motorists Escape Use 


Of Funds for Bond Issue 


By Bethune Jones 
Staff Correspondent 

; TRENTON, N. J.—Direct and 
indirect highway fund diversion 
totaling $10,000,000 and a $21,000,- 
000 new bond issue are the princ- 
ipal features of a $33,000,000 two- 
year unemployment relief financ- 
ing program agreed upon by the 
state legislature here last week. 

Settlement of the protracted re- 
lief controversy, which extended 
through what is believed to have 
been the longest continuous ses- 
sion in the state’s history, is re- 
garded as marking the end of 
most regular 1939 legislative activ- 
ity even though final adjournment 
has not yet been reached. The 
solons, now in recess, will return 
Sept. 25 to complete action on 
some unfinished portions of the 
relief program and to enact horse 
racing control legislation, but no 
further action on other contro- 
versial issues is anticipated. 

Not Yet Voted 

The new bonds and direct di- 
version of $3,000,000 from current 
highway funds already have been 
voted. Also enacted is a measure 
to withohold $3,000,000 from the 
state sinking fund, a move com- 
prising indirect use of motorists’ 
taxes since payments to the sink- 
ing fund come from gasoline tax 
revenues. Agreed upon, but not 
yet voted, are direct diversion of 
$2,000,000 from 1940 highway 
funds and transfer of $2,000,000 
previously authorized grade cross- 
ing elimination bonds. Balance 
of the program will come from 
borrowing $2,000,000 from the 
state teachers’ pension fund. 


Limitation of current year di- 
rect diversion to $3,000,000, in- 
stead of $4,800,000 as sought by 
rabid diversionists, left $1,800,000 
additional funds for highway con- 
struction. This will supplement 
the construction program author- 
ized by the previously enacted 
highway fund appropriations bill, 
which appropriated $1,321,000 to 
be matched with federal funds for 
regular state highway construc- 
tion, and an additional $3,300,000 
for materials purchase to continue 
a state-WPA road program to 
which WPA was expected to con- 
tribute $20,000,000 for wages. 

Although automotive and trans- 
portation interests failed to halt 


the diversion policy, which in less 
than a decade has misused nearly 
$100,000,000 highway funds, they 
did succeed in preventing direct 
use of gasoline taxes for amortiz- 
ation of the new relief bonds. Tax 
receipts from the state’s recently 
legalized pari-mutuel horse race 
gambling and surplus _ sinking 
funds will be used for the bond 
amortization and, unless these 
sources fail, highway funds will 
not be tapped for that purpose. 


Considered Important 


The fact that highway funds 
are well protected from the new 
bonds is considered important be- 
cause present bond obligations of 
these revenues will be sufficiently 
reduced by 1941 to make practic- 
ally possible a reduction in either 
the state’s gasoline tax rate, driv- 
er’s license or motor vehicle reg- 
istration fees. 

A drive for such legislation to 
take effect in 1941, however, may 
succeed in winning serious con- 
sideration if no new highway fund 
indebtedness obligations are in- 
curred in the interim. 

Legislative apprdval of the new 
$21,000,000 relief bond issue, if 
subsequently ratified by the elec- 
torate at a November referendum, 
will lessen the threat of new state 
taxes for at least two years. Num- 
erous forms of new and additional 
taxes, including sales and gross 
receipt taxes, increased gasoline 
taxes, higher truck registration 
fees, out-of-state truck taxes, and 
other contemplated imposts, were 
proposed intermittently during the 
session, but finally abandoned in 
the face of powerful opposition. 

Tax Revision Asked 

Of potential future significance 
even though accorded scant at- 
tention by the current Legislature 
was the report of the State Tax 
Revision Commission on means of 
revising the state’s entire tax 
structure. Besides proposing re- 
lieved real property taxes through 
imposition of three new major 
state taxes, including a 3 percent 
gross receipts tax, this commission 
recommended a “mileage tax” on 
trucks and buses and increased 
truck registration fees to raise a 
total of $4,000,000 a year for use 
in replacing a corresponding re- 
duction in railroad taxes. 


ADVERTISEMENT 


True Story Ranks Third of Top Ten Monthlies 


In Cost of Covering New Car Buyers 
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Figure at top of column indicates number of new car buyers delivered 
per advertising dollar. 


A new survey by True Story Magazine has produced actual evi- 
dence of the magazine coverage of the homes of purchasers of 


seven makes of 1939 models. Of 


all leading magazines, True Story 


has the only basically different appeal and thus tends to reach a 


different group of 


of folks to make a new car market... 
To see how you can 
car buyers’ reading 


magazines to reach them! 
scientific analysis of new 


new car buyers. Remember: It takes all kinds 


and it takes all kinds of 
t a copy of this 
Rabits, read “The 


Inquiring Reporter” column on Page 12. 
Source: Fact & Fancy About Magazines Read by New Car Buyers, 1939. 
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nother $10,000,000 of Road Funds 


Sailing Nash Previewers . . . 


BOW OF BOAT as Nash transported newspapermen to its annual press pre- 





view at the Old Club, Harsen’s Island, Mich., last week when photo was taken. 
William A. Blees, general sales manager of Nash Motors (standing in center), 
was chatting with the press previewers. 
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POKER FOR —. Group of previewers, plus lot of kibitzers, while away 
time as the boat took them to Nash’s annual press party last week at the Old 
Club, Harsen’s Island, Mich. 
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CANADIAN ATTENDEES at the annual Nash press party last week included, 


\ 


left to right, Charles Croucher, of Canadian Home Journal; Bruce Owen, Mac- 
Leans Magazine; Warren Hastings, Canadian Motorist magazine; Bill Woolen- 
ough, of A. J. McKim, Ltd., Nash’s Canadian advertising agency, and Claus 
Anderson, Nash’s Canadian sales manager. 





INFORMAL CONFERENCE during the boat trip as part of Nash’s press pre- 


view last week. Left to right, Ray Fassell, Nash merchandising 


manager; Bill 


Fontaine, of Philadelphia Bulletin; Bill McGill, also of the Bulletin, and Ben 


Etter, of New York Times. _ 


ATAE to Hear Johnson, 


Meixell and Proctor 
WASHINGTON.—Leaders of 
automotive trade organizations 
will have an important place on 
the program of the annual con- 
vention of the American Trade 
Assn. Executives, which will be 
held at the Westchester Country 
Club at Rye, N. Y., Sept. 20-23. 
Pyke Johnson, vice-president 
and general manager of the Auto- 
mobile Manufacturers Assn. and 
vice-chairman of the ATAE com- 
mittee on co-operation with the 
U. S. department of commerce, 


will give a detailed report of the 
work of that committee, and 
Harry Meixell, also of the AMA, 
who is chairman of the ATAE 
committee on education, will re- 
port on behalf of his group. 
“Staging Successful Conventions 
and Exhibits” will be the subject 
of a talk by Robert W. Proctor 
- the National Standard Parts 
ssn. 





Distributor Named 

(TOLEDO.—Frank L. P. Kell 
signed a contract with WillyssOve” 
land Motors, Inc., to be distributor 


for their automobiles in 
th the Pittsburgh 








Used Car Stocks 
Good, Declared 
NUCMR Heads 


CHICAGO.—The taperi : 
1939 new car production he 
given dealers the desired oppor. 
tunity to push used car sales with 
the result that inventories gen. 
erally are now in excellent con- 
dition. 

By the same token, dealers are 
being placed in a good position 
from a used car inventory stand. 
point for the debut of 1940 models 

These were highlights of re. 
ports made by executive field rep. 
resentatives of the National Useq 
Car Market Report, Inc., Biye 
Book and Red Book publishers 
during their two days’ convention 
at headquarters of the organization 
here. 

The field representatives came 
in bringing with them reactions 
of dealers throughout the eastern 
middlewestern and southwestern 
regions. The improvement, they 
agreed, has been almost universa] 
as contrasted with former reports 
of varying and spotty conditions 
in dealers’ sales and inventory po- 
sitions with respect to used cars, 


Among the merchandisers who 
addressed the sessions were W. E. 
Butler, Harry T. Hollingshead and 
Thomas J. Hay, and Charles £. 
Gambill of Cleveland, all of whom 
are veteran motor car retailers, 
Talks were also delivered by 
Henry Paulman jr., a director of 
the National Used Car Market Re- 
port, and G. A. Leukhart, general 
manager, who introduced the or- 
ganization’s “new models,” details 
= which will be announced short- 
y. 





Hearing Is Set 
On Reo’s Plan 


DETROIT.—Federal Judge Ar- 
thur F. Lederle last week set Sept. 
11 for a hearing on the proposed 
a Motor Car Co. reorganization 
plan. 


The plan calls for a three-man 
voting trust designed to stabilize 
the firm’s management and elim- 
inate controversy in the director- 
ate. The judge also asked that on 
or before Sept. 7 the SEC submit 
a report giving its views. 


‘ ham 322k 


4000 HORSES 


HARNESSED BY NICKEL STEELS 


Sprouting amazingly powertu! 
wings, America now possesses 2000 
HP, 18-cyl., Wright Duplex-Cy- 
clone engines of radial aircoo 
type recently specified by the War 
Department. What this powé! 
plant can do was demonstrated 2 
the maiden flight of a 25-ton, 
double-deck, Consolidated Aircraft 
Corp. flying boat. This ship, fitted 
with two Duplex-Cyclones, made 
its trial run along the Pacific Coas' 
carrying 52 passengers and a crew 
of five. Structural materials play @ 
major role in high-powered ¢1- 
gines of this size. Nickel alloy 
steels assure long life and trouble 
free performance where failure 
cannot be tolerated. The high- 
grade Nickel alloy steels widely 
used in aircraft engine construe’ 
tion have been specified for mor 
stressed parts of this new Duple" 
Cyclone—for crankshaft, connec” 
ing rods, wris 
pins, gears. 30 
stressed fasten- 
ings. 

suru 
INTERNA 
NICKEL COMPANY 


INC. New York. #1. 
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Only Q weeks 


AUGUST 1939 


| 
—-— 123 4 5 
6 7 





4 





... from the first suggestion to the final sale! 


according to the industry’s own findings . . . Nine weeks elapse, on the average, from the dawn of the 
idea of a new car to the down payment . . . nine weeks of intent, interest, inquiry, the incubation of a new 
car sale . . . During that period, the prospects do not change color, shed their skin, wear pledge pins, or 
emit mating calls . . . Your salesmen can’t pick them out—but your advertising can! . . . This newspaper is 
a good prospect picker. It covers approximately one-third of the car-owners and prospects in this great 
metropolitan market . . . goes into more than 600,000 homes. . . reaches the whole family—men, women, 
young people. . . gets a more thorough reading that adds circulation to your advertising—and action! . . . 
gets your car before a big group of immediate new car prospects the year ’round . . . The Journal-American 
can make sales before your salesmen get a chance, and make sales at a profit—with a $1.00 a line rate for 
the largest evening circulation in America! . . . Ask your dealers—they know! . . . It’s less than nine weeks 


to Show time now—time to start selling for 1940! 


NEW vorkK Journal-American 


Represented nationally by: RODNEY E. BOONE ORGANIZATION ... Detrovt Office: 12-226 General Motors Bldg. 


NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - PITTSBURGH - BOSTON - BALTIMORE - ATLANTA - SAN FRANCISCO - LOS ANGELES - SEATTLE 
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Special to Automotive News 

WASHINGTON. — State reven- 
ues from motor fuel sales taxes 
nearly quadrupled in the decade 
from 1927 to 1937, becoming, by 
1937, the most important single 
source of state revenues, accord- 
ing to a summary of “gasoline” 
tax receipts of the 48 states re- 
leased last week by the U. S. de- 
partment of commerce. 


Total collections of state taxes 
on the sale of motor fuel aggre- 
gated 627 millions in 1937 as com- 
pared with 416 millions in 1932 





New Garage Planned 


ST. LOUIS.—A new 75-bus a at 
1517-23 N. Eleventh St. will service 
and house the Greyhound buses trav- 
eling into St. Louis after Oct. 1, ac- 
cording to J. E. DeFlandre, local man- 
ager of the Greyhound Terminal of 
St. Louis Co. It will cost $100,000. 





There’s substitution in our field, too, lots of 
it. But our customers know that it doesn’t hap- 
pen in our business. When you specify one of 
our irons for your castings for dies, you can 
feel sure you will get exactly what you order, 
true to formula and to your specifications. 


Whether you need a regular gray iron or an 
alloyed iron, whether cupola or electric furnace, 
you will find in our line exactly what your 
And that’s the 
only way to get dies that are right— 
specify the right iron for the job. 


specifications call for. 


When needs arise in the metal- 


DETROIT 


GRAY 


FOOT OF IRON ST 
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State Fuel Tax Revenues Quadruple in a Decade 


Levy Now Most Important 


Single Source of Receipts 


and 166 millions in 1927, the fig- 
ures show. 


This report is the sixth of a 
series of surveys of state finances, 
now being prepared by the feder- 
al government in connection with 
the resumption, after a lapse of 
five years, of its annual financial 
statistics of states. Data are for 
the fiscal years ended within the 
calendar year specified. 

Since February, 1919, it is point- 
ed out, when the legislature of 
Oregon passed a bill authorizing a 
tax of 1 cent a gallon on gasoline, 
the motor fuel sales tax has spread 
to every state. Revenues from the 
tax have increased continuously 
each year except 1932, when a 
small decline took place before 
resumption of increases in 1933. 

Total state collections are shown 
in the following table for the 


“NO MA’AM . 


years in which the census reports 
showed these tax receipts sepa- 
rately. Data for other years be- 
tween 1919 and 1937 are available 
from the U. S. bureau of public 
roads: 


State revenues from Motor Fuel Sales Taxes 
Receipts in Recéipts in 


Millions of Millions of 
Year Dollars Year Dollars 
1924 50.6 1930 399.5 
1925 87.3 1931 423.4 
1926 136.7 1932 415.6 
1927 —————— i 
1928 241.9 1937 627.2 
1929 282.6 


State revenues from the motor 
fuel sales taxes do not include all 
collections from this source. Fed- 
eral revenues and county and 
municipal receipts, where the tax 
is levied, have been excluded even 
in the cases where the tax is col- 
lected by the state and remitted 
to the local units. Receipts of the 
District of Columbia are also ex- 
cluded. 


New Catalog Issued 
CHICAGO.—Armstrong Bros. Tool 
Co. announces a new (No. C-39) gen- 
eral catalog of all Armstrong lines. 


. . BUT HERE’S 


SOMETHING JUST AS GOOD!” 
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working industry, we develop new metals, new 
formulas to meet those needs. When metal- 
working methods change, we change, too, and 
keep ahead of the requirements of our custom- 
ers—ahead in manufacturing methods, in mod- 
ern equipment, and in increased facilities. 


Today, in addition to our complete line of irons, 
we offer you Flamaloy, a thoroughly practical, 
electric furnace, flame-hardening steel, manufac- 
tured by our affiliate, Detroit Alloy Steel 

Company. We should like an oppor- 


tunity to talk to you relative to 


your requirements in our field. 


IRON FOUNDRY COMPANY 








1940 Willys Line Previewed 
By Newspapermen, Dealers 


TOLEDO.—The new low-priced, 
four-cylinder Willys for 1940 was 
presented to the press and deal- 
ers and the public of Toledo at a 
series of three previews at the 
W illys-Overland Administration 
building in Toledo last week. 

One hundred and fifty news- 
papermen and women, 700 deal- 
ers and distributors and 10,000 
Toledoans who came to the pre- 
views applauded Joseph W. 
Frazer, president of the company, 
when he announced that the pre- 
sentations marked the beginning 
of an honest fight to place Willys- 
Overland in a commanding posi- 
tion in the industry. 

“This,” Frazer said, “is a very 
important event in my life and a 
very important one in the lives 
of the people who make up the 
Willys-Overland organization. 

“It is the beginning of a well- 
planned movement to establish 
the fact that a relatively smaller, 
full-sized, four-cylinder car can 
be sold in quantity in America.” 

He paid tribute to Delmar G. 
Roos, vice-president in charge of 
engineering, who planned the new 
1940 models; to M. J. Golden, gen- 
eral sales manager who has built 
a strong sales organization for 
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(Continued from Page 1) 


icut in 1937) are reserved only for 
actual purchasers, and not for 
sub-dealers. The finance company 
further claimed that DeBenigno 
was not a bona fide purchaser, be- 
cause he had paid for the car 
partly with a credit he had with 
the agency from the previous ex- 
change. 

The common pleas court ruled 
that DeBenigno was a bona fide 
purchaser and entitled to protec- 
tion of the Receipts Act. The rul- 
ing was upheld by the state’s 
highest tribunal on appeal. 


Ford Clearing Tract 
In St. Louis County 


ST LOUIS.—The 347-acre tract 
in the southeastern section of St. 
Louis County, purchased for $119,- 
500 in 1937 by the Ford Motor 
Co. as a site for a large assem- 
bly plant, is being cleared and 
speculation that building would 
shortly begin has been spiked. A 
Ford official said, “There is no- 
thing doing yet.” 

It was admitted that if the 
building program was to be 
realized the site would have to 
be cleared and 26 summer cottages 
have been sold by their owners. 
The Ford company said the site, 
which borders the turbulent 
Meramec River and is subject to 
flooding the adjacent territory 
every spring, will be raised 14 
feet with sand pumped from the 
stream. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 


Se 


Willys-Overland; to John Snow- 
berger, works manager, who has 
reduced factory cost to enable the 
company to keep down the Price 
of its product, and to John Shot. 
well, treasurer, who has done 
much to keep the company’s 4. 
nances in first class condition. 

Frazer said the recent loan 
granted to Willys-Overland by the 
Reconstruction Finance Corp 
places the company in a strong 
financial position with $4,000,009 
working capital. 


Willys 


(Continued from Page 1) 


nance an_ extensive advertising 
and sales promotion campaign. 

Joseph W. Frazer, president of 
the company, said it was espe. 
cially gratifying that so Many 
stockholders demonstrated their 
faith in the management of the 
company by entrusting their vot- 
ing rights by proxy to company 
officials. 

Willys - Overland has 301,892 
shares of outstanding preferred 
and 2,092,501 shares of outstand- 
ing common stock as of July 21, 
1939. At the meeting Monday 195,- 
248 shares of preferred stock were 
represented in person or by proxy 
and 193,213 shares were voted in 
favor of the amendment to the 
certificate of incorporation. 

Of the common stockholders 1,- 
340,044 shares were represented 
in person or by proxy and of 
these 1,339,575 voted in favor of 
the amendment. 





Davis General Manager 
Of Raybestos Division 


BRIDGEPORT, Conn. — Rober: 
B. Davis has been named general 
manager of the Raybestos division 
of Raybestos- 
Manhattan, Inc., 
to succeed the 
late Morton fF. 
Judd, according 
to Sumner Simp- 
son, president. 

Joining the 
company as a 
salesman in 1915, 
Davis in 1923 
was appointed 
sales manager. In 
1933 he became 
general sales mn 
manager, serving in that position 
until his recent promotion to gen- 
eral manager. Davis is also a di- 
rector of Raybestos-Manhattan, 
Inc. 

Simpson has also announced the 
following promotions: Norman 
Leeds jr., former assistant sales 
manager, to replacement sales 
manager, and Sidney E. Shepard, 
former merchandising manager, 1 
sales promotion and advertising 
manager. 


Fire Loss $12,000 


PLAINVILLE, Conn.—Fire, caus 
by the breaking of an electric light 
bulb near a gasoline container, sweP 
the building of the Dworin Motor 
Sales Co. here Aug. 11. causing loss 
estimated at $12,000 to $15,000. 





R. B. Davis 








CALIFORNIA WELCOME for Connecticut. Left to right, Gov. Raymond E- 


Baldwin, of Connecticut, being welcomed to San Francisco’s Treasut 
by Art Dawson, center, who turned over to him the 1939 Cadillac S 
which was his official transportation during his stay. Col. Anson Taylor, 


ernor’s military aide, is at the right. 
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Parts Sales 


NEW YO R K.—According to | 


wnufacturers reporting their | 
. figures to Motor and June, 1938, the index stood at 119 


nysinesS 
squipment Manufacturers Assn., 


grvice parts shipments for June 
gntinued to advance, service 
quipment shipments remained 
wady, while original equipment 
nd accessories shipments dropped 
, few points. All classifications, 
wever, were again above the 
srresponding month last year. 
“The grand index for all branches 
{ the industry in June declined 
» 125 percent of the January, 
995, base as compared with 128 
recent for May of this year and 
y percent for June, 1938. 
Shipments to vehicle manufac- 
yers for original equipment in 
jyne dropped to 115 percent of the 
ase, which compares with 120 
yrcent registered in May and 74 
yrcent for June last year. 

‘Service parts shipments to 
sholesalers for June advanced to 








Hearing Is Set 
on Proposal for 


Ala. Commission 


BIRMINGHAM, Ala.—A public 
yaring will be held soon by an 
jlabama legislative committee on | 
te proposed creation of an Ala-| 
ama motor vehicle commission, 
stterned after such commissions 
nother states. This is the major 
ibjective before the legislature of 
he Alabama Automobile Dealers 
4ssn., according to C. E. An- 
rson, executive secretary. 

The commission would handle | 
il automotive tax and | 
natters, now scattered between 
umerous departments. 
Among other bills introduced | 
n the legislature touching the! 
utomobile industry was one by 
kep. John Robinson to fix a flat) 
rate of $3 for automobile licenses, | 
he same as the Georgia rate, 
which he said was in accordance 
vith a campaign pledge. How- 
wer several legislators said such 
ibill has small chance of passing | 
ince it would not bring in suf-_| 
‘tient revenue to retire highway | 
wnds to which tag revenues are | 
tledged. 

Bills have been offered in both 
nouses permitting railroads to en- 
rt the trucking business, and 
wl another would require that 
ftw school buses henceforth be | 
t steel construction. | 


\PI Book Outlines 


Unfair Taxations 


NEW YORK.—The unfair bur- | 
ten of taxation being borne by | 
‘otorists, with its corresponding | 
ttinkage of the automotive in- 
lustry’s market, is portrayed by 
be American Petroleum Industries 
~ummittee through pictorial pre- | 
*ntation of salient statistics in a 
“oklet of cartoons and charts, | 
titled “Most Motorists Earn Less | 
Than $30 a Week, But They Are 
laxed Like Millionaires.” | 


, three out of five car owners in 
he United States have never pur- 
‘ased a new car” and “more than | 
~ the cars sold in the United | 
' — are sold in transactions in- 
. Ving the outlay of less than $50 
eee One time,” the booklet de- 











Tube’s Opening Awaits 
Increase in Traffic 


aw YORK.—North tube of the 
. coln Tunnel, partially complet- 
— as yet unused, will be seal- 
as by the Port of New York | 
ee to await indications of | 
“ Increase in traffic. 
Completion of the tube, passing | 
nder the Hudson River to link | 
ar York and New Jersey, will | 
5 e warranted until there is a| 
. Percent increase in traffic car- | 
ont the tunnel’s south tube, 
erat Ing to Lawrence J. Keefe, 
‘ary of the authority. 


Increase; 


MEMA Index Drops 


166 percent of the base as com- 
pared to 154 percent in May. In 


percent. 

Accessories shipments to whole- 
salers in June dropped, standing 
at 113 percent of the base index, 
which compares with 115 percent 
for May and 99 percent in June, 
1938. 

Service equipment shipments to 
wholesalers in June remained at 
108 percent of the base, which 
ie with 90 percent in June 
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‘Courtesy Week’ Set 


In Chicago Drive 
CHICAGO. — Automobile 


drivers and pedestrians alike 
will be made safety-conscious 
in a large way during the week 
of Aug. 27-Sept. 2 through the 
medium of “Courtesy Week” 
sponsored by the Keep Chicago 


Safe Committee. 

The Chicago Automobile 
Trade Assn. and automobile 
clubs as well as many civic or- 
ganizations will participate in 
the drive, which is now being 
prepared for by a police and 
court campaign directed at 
reckless motoring habits. 


Dealer License 
Unnecessary for 


Finance Firms 


HARTFORD, Conn.—Asked for 
an opinion by Motor Vehicle Com- 
missioner Michael A. Connor, At- 
torney-General Francis A. Palot- 
ti has ruled that finance com- 
panies and banks who refinance 
and sell repossessed cars are not 
required to take out automobile 
dealers’ licenses. 


Several finance companies in 
Connecticut are engaged in the re- 
financing of motor vehicles and 
“that several banks are con- 
templating entering into this busi- 
ness”. The companies take phys- 
ical possession of the car which is 
to be refinanced by having the 





225 Automobile Dealers in Philadelphia 
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— 


owner sell it to them, Connor ex- 
plained. The companies own the 
car for a short period, about 24 
hours, and then resell it to the 
original owner under their finance 
plan. 

The attorney general ruled that, 
although these companies are not 
required to procure a dealer’s li- 
cense, they are violating the state 
law if the original owner in turn- 
ing over his car fails to return his 
certificate of registration and 
number plates to the motor vehicle 
department and if the companies 
fail to file a sales report. 





New Inland Licenses 


CHICAGO.—The Inland Steel Co. 
announces the issuance of licenses for 
the manufacture of Ledloy, to the 
Heppenstall Co., Pittsburgh, and the 
— Rolling Mill Co., Middleton, 


Discuss New Gar Advertising 


In June 1939, representatives of a nationally known impartial research organi- 
zation made personal calls on 225 automobile dealers in Philadelphia and 
suburbs—covering practically all automobile agencies in this area. A total of 440 
interviews with owners, officers, sales managers and salesmen were obtained. 






The Answer: 
The Evening Bulletin was rated first 
The Evening Bulletin was rated second 86 times out of 440 
The Evening Bulletin was rated third 65 times out of 440 
The Evening Bulletin was rated fourth 10 times out of 440 
The Evening Bulletin was rated fifth 


HOW DEALERS ANSWERED 
Question No. 1 


“Please check in order of importance (lst, 2nd, 3rd, 4th, 5th) the news- 
papers you recommend for new car advertising.” 


Duplicates 5, No Answer 5 
NOTE: Other newspapers rated by dealers include 2 morning newspapers, 


2 Sunday newspapers, 1 evening 


Question No. 2 


If only ONE newspaper were used for new car advertising, which 


would you recommend ?” 


The Answer: 


Recommendations for The Evening Bulletin...... 
Total for all other newspapers................... 


Write for copy 


NOTE: The 158 mentions of other newspapers are distributed among 2 morning 
newspapers, 2 Sunday newspapers, 1 evening newspaper, 1 tabloid newspaper. 


newspaper, 1 tabloid newspaper. 








of this survey. 


WHAT THEY SAID 


Dealers answering question No. 2 were 
asked to state in a few words their reason 
for recommending any one newspaper. 


Here are typical dealer remarks... 


BUICK 


“The Bulletin has greater circulation 


and readers spend more time reading its news 


and ads.” 


CADILLAC -LaSALLE-OLDSMOBILE 


“The 


Bulletin has a large circulation. The class of 
people we want to sell all get this paper.” 


CHEVROLET 


“Bulletin — because this paper 


gets into the income homes that buy cars.” 


CHRYSLER CORPORATION “The Bulletin 
is the favorite of advertisers and readers.” 


FORD-LINCOLN-MERCURY 


269 times out of 440 


0 times out of 440 





















“The Bulletin 


reaches more prospects than any other — pros- 


pects with money.” 
GRAHAM-NASH-WILLYS 


“The Bulletin has 


the kind of circulation that brings the business.” 


HUDSON “I like The Bulletin best because 
you put an ad in it and you get answers.” 


PACKARD “The Bulletin 


circulation cuts 


across the different classes, hitting both high 


and low class.” 
PONTIAC 


“Bulletin — because no paper com- 


pares with the high quality of readers with 


money.” 


STUDEBAKER 
Bulletin ads.” 


“We get the best results from 


In Philadelphia, The Evening Bulletin gets consumer response because it has reader 
confidence. No subscriber contests or prizes or premiums to subscribers have ever been 
used to sell this newspaper in thirty-four years of leadership in daily circulation. People 
buy The Bulletin to read... and read to buy! Let your advertising agency show you how 
with The Evening Bulletin you can cover effectively* the great Philadelphia territory— 
at one of the lowest costs per reader anywhere! 


*95.3% of The Evening Bulletin’s circulation is within Philadelphia and its trading area (A BC). 






She Crening 


Obidlledin 


Copyright 1939, Bulletin Co., Philadelphia 











Wall Street Opti 


Chrysler Earning Statement 


Provides Cheerful News 


Special to Automotive News 


_ NEW YORK. — Last week saw 
increased optimism in _ financial 
circles concerning the outlook for 
the automobile industry, not only 
for the remainder of this year but 
for 1940. Although some of this 
better feeling was based on hopes 
for political news next year more 
favorable to industry and busi- 
ness, which news may or may not 
actually develop, and was condi- 
tioned also on no serious catastro- 
phe overseas, the major premise 
was that the outlook for industrial 
activity in this country is the best 
in some months. 


Contributing to this better feel- 
ing, of course, was tha statement 
by Alfred P. Sloan jr., chairman 
of General Motors, that he was 
optimistic on the fourth quarter 
for the automobile industry and 
- expected 1940 to be at least as 
good as 1939. His statement that 





Stock Averages 


Last This Year 
Week Week Change Ago 
24 motors .............. 33.08 33.20 +0.12 30.23 
10 car-truck cos. 34.97 35.01 +0.04 31.75 
10 parts-access. .24.91 25.20 +0.29 26.86 
4 tire-rubbers ...24.74 25.53 -+0.79 25.11 


the third quarter, the present pe- 
riod, would be slow due to 
changeover to new models, etc., 
occasioned no surprise. 

Wall Street long ago discounted 
a quiet third quarter for the mo- 
tor industry. It has been con- 
centrated for some time on the 
fourth quarter outlook and the 
sharp rise in the stock market last 
month was interpreted, as noted 
in this column, as definitely fore- 
casting a strong final three months 
of 1939. 

The big surprise in last week’s 
news was the Chrysler earnings 
statement. This showed for the 
second quarter indicated net profit 
of $3.16 a share and this com- 
pared with previous estimates of 
around $2 a share for the period. 
For the first half of the year, 


Chrysler’s profits were 4% times |$ 


those for the like period of last 
year. 


All this may account in major 
part for the fact that in July, 
“shorts” in automotive shares 
listed on the New York stock ex- 
change “ran to cover” with more 
speed than at any time within 
the past year. At the end of the 
month, there was an outstanding 
short position in Chrysler of 58,- 
528 shares, against 86,870 a month 
earlier. 


Short sales of General Motors 
outstanding at the end of July 
totaled 27,088 shares, as against 
40,793 at the end of June. In U. S. 
Rubber, the short interest on July 
31 amounted to only 29,692 shares, 
comparing with 59,426 on June 30, 
a reduction of about 50 percent. 
The short interest in Bendix was 
cut to 1,595 shares from 5,651 and 
in Electric Auto-Lite to 1,483 
shares from 3,567. In Goodyear 
Tire, the July 31 short interest 
totaled 2,609 shares, against 4,950 
a month previously. 

Compilations now at hand show 
that dividend declarations by 
automotive companies in July fell 
below those of the like month of 
1938 but that those for the first 
seven months still were sharply 
higher than in like 1938 period. 
The July total was $2,620,000, 
against $3,620,000 a year ago, and 
for seven months the total was 
$87,438,000, comparing with $49,- 
524,000. 

Parts and accessory declarations 
last month exceeded those of a 
year ago, $2,620,000 to $1,070,000, 
but there were no car and truck 
company declarations in July, 
against $2,600,000 a year ago. July 
is an off month for dividends but 
the August total already gives 
promise of being sharply better 
than a year ago. 


Fuel Receipts Rise 

ATLANTA.—State revenues from the 
= tax have increased $846,723 
uring the first seven months of the 
calendar year. T. C. Read, state rev- 
enue commissioner, attributes about 
100,000 per month of the increase to 
a “tightening up” of enforcement, and 
the remainder to ‘‘a normal growth in 
the purchase of gasoline.” 


THE 1940 MODEL 


Tone-UP TIME 





A NEW RADIO SHOW 
featuring 


ANDRE 
KOSTELANETZ 


and his Orchestra 
of 45 men 


LISTEN 


MONDAY NIGHTS 


BIA BROADCASTING SYSTEM 
Seer .; 6 p.m, C.S.T.; 9 p.m., M.S.T.; 8 p.m., P.S.T. 
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BUICK SERVICE SCHOOL members tendered banquet by executives. One 
hundred and fifty members of the Buick service school, held in the engineering 
building at Flint, Aug. 14-16, were present at a banquet given in their honor 
by C. W. Jacobs, director of parts and service. Photo shows Harlow H. Curtice, 
left, Buick president, and Jacobs at the speakers’ table. More than 100 addi- 


tional guests were present. 









TAKING PART in the Buick service school in Flint last week were, left to 


right, Charles A. 


Chayne, 


Buick’s chief engineer; H. 


O. Leuschner, service 


engineer, and Albert H. Belfie, Buick’s advertising manager. 





~"3 


WAITING FOR SERVICE. Cameraman caught the above group waiting for 
a little service at the Buick dinner, which was attended by 150 members of 
the school and 100 members of the manufacturing, engineering and sales de- 
partments. Photo shows, left to right, C. C. Darby, Memphis; Ray Greene, Los 
Angeles; W. B. Adams, El Paso, Tex.; L. L. Tucker, Memphis; E. Criswell, El 
Paso; L. L. Moore, El Paso; C. N. Marshall, Memphis; Harry Doan, Memphis. 


TONY 
MARTIN 


singing 
Master of 
Ceremonies 


KAY 
_ THOMPSON 


os 


P and her 
Rhythm 


Singers 


Presented by THE ETHYL GASOLINE CORPORATION 





| 
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Buick 


(Continued from Page 1) 
days of Buicks full factory force 


| of approximately 11,000. Re-em- 


ployment will go forward at the 
rate of 2,000 men a week until an 


| assembly rate of 1,200 cars a day 


is reached, he said. 


Pilot cars already have been 
down the long final assembly lines 
and the stage is set for the re- 
sumption of volume output. 
Among the first cars produced, to- 
gether with several hundred 
chassis, are a complete line of all 
models intended for display pur- 
poses, the cars to feature intro- 
duction of the new line to the 
company’s dealer organization at 
the annual sales convention start- 
ing next week, and the chassis for 
showroom display by dealers dur- 
ing the public announcement pe- 
riod. 

At the same time, cars are be- 
ing prepared for the national 
automobile shows in New York 
and Chicago, as well as for special 
1940 displays in the two worlds’ 
fairs at New York and San Fran- 
cisco. Curtice said the shipments 
to dealers will be simultaneous 
with the beginning of production, 
cars being moved to the field as 
_ as they come off the assembly 
ines. 





Completes 20 Years’ 


Service With Goodrich 


DETROIT. — Florence Lorkow- 
ski, secretary in the Detroit 
manufacturers’ sales division of- 
fices of the B. F. Goodrich Co., 
completes 20 years of service with 
the organization during August. 

Miss Lorkowski now becomes 
eligible to join the Goodrich 
Twenty Year Service club, which 
has more than 2,400 members. 





Dealers Liable 
For Insurance 


If Charged Fo, 


ATLANTA. — (UTPS), 
mobile dealers who charge a ¢ 
purchaser for collision insurance 
are liable if the car does noe 
turn, carry this insurance ‘the 
Georgia state court of appeals ha 
ruled. : 

The case originated in A 
Ga., when E. B. and Harry Bert 
sued B. J. Sample, an automobij 
dealer, for damages and the can. 
cellation of an unpaid balance op 
a car on the grounds that they 
had paid for collision insurance 
and the dealership had failed t) 
take out the proper policy, 

The plaintiffs claimed that the 
car, damaged in a collision, had , 
value of $400. A jury awarded the 
petitioners $177 in cash and can- 
cellation of a debt of $173 remain. 
ing on the automobile. The stat, 
court of appeals sustained the 
verdict. 


Jenkins Quits 
After Setting Up 
7 New Records 


BONNEVILLE SALT FLATs 
Utah—After hanging up sever 
automobile endurance records be- 
fore monoxide gas and a rutted 
course forced him to halt his 
projected 24-hour run at 16 hours, 
33 minutes. Ab Jenkins last week 
put his Mormon Meteor II racer 
away for 1939. 

The dash for further sped 
marks ended at the suggestion of 
Art Pillsbury, western represent 
ative of the American Automobile 
Assn. contest board. 

The quiet-spoken Jenkins, wh 
was rescued by mechanics from: 
flaming cockpit several weeks ago, 
now holds all records from i 


— Auto. 


_| kilometers to 48 hours, having in 


previous runs established marks 
in all brackets between those 
distances except for the four held 
by Capt. G. E. T. Eyston until 
last week. 

The seven marks he now has 
boosted to new levels are: 12 
hours, from 163.68 (Eyston) to 
169.99; 2,000 miles, 163.75 (Ey- 
ston) to 168.94; 2,000 kilometers, 
163.60 (Eyston) to 169.9; 3,000 
kilometers 163.49 (Eyston) 0 
168.7; six hours, 168.15 to 170.85, 
1,000 miles, 168.11 to 170.76: 
4,000 kilometers 159.13 to 165.7. 


New Machinery Boosts 


Four-Wheel Production 
CLINTONVILLE, Wis.—Instal- 
lation of new machinery and iD 
stitution of new factory methods, 
part of an expansion and pilatl 
modernization program inaugu- 
ated two years ago, made possible 
the building of 1,674 addition 
different parts in its own shops 
during the past year, according 1 
W. A. Olen, president and general 
manager of the Four Wheel Drivt 
Auto Co. oe 
Machinery is now being 
stalled for building complete cabs 
for the entire FWD line of trucks. 






Lunching, dining or stay: 
ing at the Bellevue Is #0 
see the real Philadel- 
phia. Famous people and 
important events just 
naturally gravitate tothe 
Include Historie renowned hotel. You will 
oe enjoy its superb service 

and moderate prices 
(Air-Conditioned Restaurants) 


BELLEVUE 
STRATFORD 


IN PHILADELPHIA 


Claude H. Bennett 
General Manager 
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flicker 

Stewart-Warner starts showing 
its new slide film, “The Invisible 

ile,” at series of jobber and 
fleet owner meetings. 

Initial exhibitions will be held 
in Salt Lake City, Denver, and in 
, number of the larger cities on 
the west coast and in southwest- 
em Canada. 

Theme of flicker is the invisible 
ynmeasured miles accumulated by 
truck motor revolutions, as con- 
trasted to road miles indicated on 
the speedometer. Visualizing and 
recording of these heretofore in- 
yisible motor miles is demonstrat- 
ed in the film by use of the Stew- 
art-Warner Motor Mile Record- 
ing Tachometer, also illustrates 
such trucking factors as safety; 
reduction of fuel, oil, and main- 
tenance costs; actual case histories 
of fleet owners who are using the 
tachometer, etc. 


Single or Plural? 

Here’s what’s the matter with 
us guys who write screwily 
(thanks to Malcolm Bingay, De- 
troit Free Press). Says Seneca, 


Olds Appoints 
Lemons, Hickey 


Zone Managers 


LANSING.—J. H. Lemons has 
been named zone manager for 
Oldsmobile in New York City to 

succeed William 
Crossley, former 

New York zone 
manager, who 
died last week, 
it is announced 
by D. E. Ralston, 
general sales 





ro 


J. H. Lemons 


manager. ; 

Lemons was , 
zone manager for 
Oldsmobile in 
Washington, D.C., 
prior to his new 
assignment and 4), A, Hickey 
before that was 
assistant zone manager for Olds- 
mobile in New York City. He has 
been associated with Oldsmobile 
approximately five years. 

D. A. Hickey has been named 
zone manager at Washington, 
Ralston added, to fill the position 
held by Lemons. Hickey was 
formerly assistant zone manager 
at Boston, and, like Lemons, as- 
sumes his new position immedi- 
ately. He has been associated with 
Oldsmobile for the past five years 
and prior to that time was with 
other divisions of General Motors. 


Ford Truck Sales 


Show Big Increase 


DEARBORN.—Sales of Ford 

trucks and commercial cars in 
July totaled 16,482. This is an in- 
crease of 43 percent over sales in 
July a year ago. 
_The increase in sales was par- 
ticularly noticeable during the last 
10 days of the month, when deal- 
ers delivered 8,907 trucks and 
commercial cars, an increase of 57 
Percent over the same period a 
year ago, and the largest 10-day 
Period since July 1935. 


Van Vliet, Veteran Show 


Manager, Dies at 63 

DES MOINES, Ia.—(UTPS).— 
C. G. Van Vliet, 63, for 28 years 
Manager of the Des Moines auto- 
Mobile show, died Aug. 14, at the 
lowa Methodist hospital of heart 
disease. For many years Mr. Van 

et was secretary of the Des 
Moines Auto Dealers Assn. 

He resigned this position Jan. 1 
2 take over his duties as superin- 
€ndent of the dealers license di- 
Vision of the state motor vehicle 
department. 





the th Dimension 


DLN NE BER eT EAT TT aT BSE 
The News of Automotive Advertising 


By Pete Wemhoff 
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Business Outlook Brightens 
As Syracuse Sales Gain 


old Roman philosopher, in the 
“Epistles of Seneca”, according to 
Bingay’s “Good Morning” col- 
umn: 

“You have been asking me, 
why, during certain periods, 
a degenerate style of speech 
comes to the fore, and how it 
is that men’s wits have gone 
downhill into certain vices—in 
such a way that exposition at 
one time has taken on a kind 
of puffed-up strength, and at 
another has become mincing 
and modulated like the music 
of a concert piece. 

“When the mind has ac- 
quired the habit of scorning 
the usual things of life, and 
regarding as mean that which 
was once customary, it be- 
gins to hunt for novelties in 
speech also; now it summons 
and displays obsolete and old- 
fashioned words; now it coins 
even unknown words or mis- 


shapes them; and now a bold 
and frequent metaphorical 
usage is made a special fea- 
ture of style, according to the 
fashion which has just become 
prevalent. Some cut the 
thought short, hoping to make 
a good impression by leaving 
the meaning in doubt and 
causing the hearer to suspect 
his own lack of wit.” 

Editor’s note: Mebbe the old 
guy had sumpin’, Bing; we’ll ask 
Pete Wemhoff, our 4th dimen- 
sionist, about it. 


Rep 


Gilbert P. Swanson, for nine 
years in advertising and dealer 
division of John Deere & Co. and 
until recently with Mumm.,. Romer, 
Robbins & Pearson, Inc., has been 
appointed advertising representa- 
tive for Associated Farm Papers 
in Chicago and its territory. 


Counsel 

Jerome B. Gray & Co., Phila- 
delphia, is named advertising and 
merchandising counsel for Waver- 
ly Petroleum Products Co., which 
markets a special brand of motor 
oil and greases, distributed only 
through new car dealers. 


Special to Automotive News 

SYRACUSE, N. Y.—The general 
business situation in Syracuse is 
favorable and indicates that local 
automobile dealers will experience 
at least a fairly good volume of 
sales the coming autumn. The re- 
cent permanent closing of a type- 
writer factory, and the merger of 
two daily newspapers, have in- 
creased the number of the city’s 
unemployed, but, on the whole, 
economic conditions are improv- 
ing. 

There has been no serious sum- 
mer lull in industry here. Twenty- 
two representative factory pay- 
rolls, used as an index to Syracuse 
industrial activity, totaled $327,- 
477 in the week ended Aug. 5, a 
gain of 4.10 percent compared 
with the week ended July 1 and 
showing a gain of 35.48 percent 
over the week ended Aug. 6 a 
year ago. This group of payrolls 
is now around the highest level 
since early November, 1937. 

Increased production schedules 


11 


at Syracuse plants manufacturing 
automobile accessories, gears and 
other parts, is expected to sub- 
stantially boost employment and 
payroll figures. 

New passenger car registrations 
in Onondaga county last month 
totaled 619, an increase of 34.6 
percent over July, 1938. Total for 
the first seven months of this year 
was 4,796, or 35.7 percent better 
than for the like 1938 period. 

There were 93 new truck reg- 
istrations in the county last month, 
topping July, 1938, by 6.9 percent, 
while for the first seven months 
of 1939 the total was 643, up 19.7 
percent compared with the corre- 
sponding period last year. 

Used car sales in the county last 
month aggregated 963, exceeding 
new car sales by 344, and this is 
regarded as a very favorable 
change in the picture. In June 
only 578 used cars were sold, 
against 661 new cars. 


WHY RISK LOSING A CUSTOMER? 








Don’t let your good customer drive 
away in a brand-new car and then 
proceed to varnish up the new, higher- 
speed engine by using old-style oil. 
He’ll probably blame the car, not 
the oil, and turn to a competitive make 


next year. 


Here’s the way to keep that customer 
happier with the performance of the 
engine, and bring him back for the 
trade-in when it’s time. 


Recommend Insulated Havoline. 


Besides, car buyers are grateful when 
you tell them the story of Insulated 
Havoline. It’s so easy to understand 
and so valuable to them. Why not make 
it a rule to recommend Insulated 
Havoline Motor Oil to every customer? 


Recommend 
Havoline 


MOTO 


DISTILLE: 


oe ef 


INDIAN REFINING COMPANY, INDIANAPOLIS 
Affiliated with 


THE TEXAS COMPANY 
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ADVERTISEMENT 





Reporter 
No. 2 OF A SERIES 


True Story presents a specific few 
of the findings of a nationwide sur- 
vey of New Car Buyers’ magazine 
reading habits. To get the complete 
study fill in the coupon at the bot- 
tom of this column. 








THE QUESTION 
What monthly magazines do you read? 


THE RESPONDENTS 
New 1939 CHEVROLET Purchasers. 


‘ THE ANSWERS 
(You’ve seen these answers by mail 
time and time again, but here’s the 
first time you’ve had answers based 
on actual inspection of copies within 
the home!) 

Edwin A. C. 
WHITECOLLAR 
EMPLOYEE, To- 
ledo, Ohio: “Here 
is our copy of the 
July Cosmopoli- 
tan. It’s our fa- 
vorite magazine.” 
True Story’s na- 
tionwide investi- 
gation of the mag- 
azine coverage of 
new car buyers 
presents actual ie 
EVIDENCE that 
CHEVROLET ad- 
vertising in Cosmopolitan reaches 49 
new car buyers per advertising dollar. 


Lawrence F. 
6 r WHITECOLLAR 
eod I g EMPLOYEE, De- 
” troit, Mich.: “My 
wife always gets 
Good Housekeep- 
ing. Would you 
like to see our 
current issue?” 
(Editor’s note: 
The investigator 
answered “Yes”, 
and did see it!) 
The new True 
Story survey produces evidence that 
CHEVROLET advertising in Good 
Housekeeping reaches 49 new cur 
homes per advertising dollar. 


Alexander K 
mezican 
Amggga 

















WHITECOLLAR 
EMPLOYEE, De- 
troit, Michigan: 
“Would you like 
to see my July 
American Maga- 
zine? Here it is!” 
True Story’s na- 
tionwide investi- 
gation of the mag: __. 
azine coverage of ©] 
new car buyers 
presents actual 
EVIDENCE that 
CHEVROLET ad- 
vertising in the American Magazine 
reaches 52 new car buyers per adver- 
tising dollar. 
Nicholas L. 





WAGEEARNER, 
ory 





Sandusky, Ohio; 

“My wife gets 

True Story at the 

newsstand every 

month. She reads 

it from cover to 

cover and sodoI!” 

True Story’s na- 

tionwide wvesti- 

pay gation of the mag- 

s azine coverage of 

new car buyers 

presentsactual 

EVIDENCE that 

CHEVROLET advertising in True 

Story reaches 51 new car buyers per 

advertising dollar. And the same study 

further demonstrates that True Story 

Magazine, with the most unique edi- 

tortal structure among magazines, 

reaches more new car buyers that 

don’t read the four big weeklies than 

any other of the ten major monthly 
magazines ! 

With 9,000,000 New Car 
Buyers and only 3,000,000 
Families earning more than 
$60 a week 

e 
It takes all kinds of 
folks to make a new car 
‘e - 
market... and it takes 
o oe 
all kinds of magazines 
to reach them! ~ ~ 
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First Test Case 
Is Dismissed on 


Technical Point 


NEW HAVEN, Conn.—A test 
case, in which the Used Car 
Dealers Assn, Inc., challenged 
the validity of Connecticut’s new 
law governing importation of 
used cars, was dismissed Aug. 11 
by a federal constitutional court 
for want of jurisdiction. The 
new state law imposes a $10 reg- 
istration fee on each used car 
brought into Connecticut for re- 
sale. 

Judge Charles E. Clark, of the 
U. S. circuit court of appeals, who 
sat with Judge Carroll C. Hincks 
and Judge Henry M. Goddard in 
the district court here, wrote the 
decision which stated that the ap- 
plication for an interlocutory in- 
junction must be started in the 
state courts rather than in the 
federal court. 

Arthur M. Klein, counsel for 
the used car group, said he would 


| immediately ask the superior court 


of New Haven county for an in- 
junction against Motor Vehicle 
Commissioner Michael A. Connor. 

The constitutional court did not 
pass upon the constitutionality of 
the act. The dismissal hinged on 
a technical point, that each of the 
used car dealers involved must 
show an amount in issue of at least 
$3,000 in order to receive a hear- 
ing in the federal court concern- 
ing the law. 


Auto-Lite Sets 
Expansion of Its 


Plant in Canada 


SARNIA, Ont.—Reports that 
Electric Auto-Lite, Ltd., of Can- 
ada, is making preparations for 
the production of Canadian Auto- 
Lite Spark Plugs, are confirmed 
by A. F. Oliver, for the past 10 
years sales and service manager 
for Auto-Lite in Canada. 

Facilities of the Canadian com- 
pany’s plants at Sarnia are being 
augmented by building additions 
of 8,000 square feet and by an in- 
vestment of $70,000 in new ma- 
chinery. The plugs will be iden- 
tical with those produced by the 
U. S. parent company in its Fos- 
toria (0O.) factories. Initial pro- 
duction schedules will approxi- 
mate 8,000 spark plugs per day. 

“One of our chief concerns will 
be the perfection of a distributing 
organization through which Cana- 
dian Auto-Lite Spark Plugs may 
be obtained quickly, from well 
assorted stocks in which every 
needed type and size will be rep- 
resented,” Oliver said. 





Ford Dealers Throng 
Sales-Drive Outing 


BUFFALO, N. Y.—More than 
175 Ford dealers and 700 of their 
employes attended a luncheon and 
general celebration at the Park 


| Country Club here, climaxing a 
| June-July sales drive. The affair 


| was arranged for dealers of Erie 


| dios, gold watches, cash bonuses 





Le 
mente een nner | 


= Write your name and phone number in 
the margin. Then tear off the corner of 
= this page, give it to your secretary and tell 

her to mail it to: Al Degen, True Story 
= Mm ine, 627 New Center Building, De- 

tron, Michigan. He'll see that you get 
rr your copy of the new report “Fact & 

Fancy About Magazines Read by New Car 
<¢— Buyers’ immediately. 


COMPANY + PHONE | 


| at approximately $50,000 were dis- 


County functioning under the Buf- 
falo branch, of which R. F. 
Leonard is manager. 

Prizes and bonus awards valued 


tributed to winners in the sales 
contest. Leonard announced that 
sales of Ford units in Western 
New York and Northern Penn- 
sylvania in June and July ex-| 
ceeded sales in the corresponding | 
period last year by 84 percent. | 
Awards of World’s Fair trips, ra- | 


and trophies were made to win- 
ning dealers and salesmen. 








““Red’’ Ban Enjoined 


NEW YORK.—A temporary injunc- , 
tion, restraining the City of New York | 


| from enforcing its ban on red trucks, 


' has been granted by 


state supreme | 
court on application by the A. & P. 
Tea Co. and some of its contract car- 
riers. The restraint against enforce- 
ment will continue until the test liti- 
gation is tried, which is expected in 


‘late September or early October. 


| total 





] 





CONGRATULATIONS! 


Dealers See '40 Hudsons .. . 





At the Detroit presentation meeting Gil Schaefer, of 
Walker Motors, Detroit, and Fred Gaskins, Hudson distributor of Fort Wayne, 
Ind., congratulate Hudson’s general sales manager, George H. 


styling of the three new Hudson models for 1940. 





AT HUDSON’S Chicago meeting, W. A. James, left, Hudson advertising and 
merchandising manager, explains the operation of the new Hudson’s parkin 
light to Carl Moody, of Johnston-Moody Co., Peoria distributor, and L. M 
Creagor, Hudson regional manager in the Peoria territory. The car is the new | 


Hudson Eight. 





Pratt, on the 


The Inquiring | War Is Renewed on Conn. Used Car Law 


5 
| 


| Sales 
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40 Hudson Line 
Showed Dealers 
In Chicago Area 


| CHICAGO.—The 1949 

| made their debut before 500 a 
| ers from _ key points in the mid. 
oo. last week at the Drake 
Hotel here. The meeting marked 
the first previewing of new mod 
els by any manufacturer before 
its selling organization in Chicago 

For the most part, the dealers 
gathered here from throughout 
Illinois, as far north in Wisconsin 
as_ Milwaukee, and Davnport Ta 

Details of the 1940 models werg 
outlined by factory Officials 
headed by W. A. James, adver. 
tising and merchandising manager 
He revealed Hudson’s plans for 
the coming selling season. The 
new Hudson Six, latest invader 
of the low priced field, ang 
models of the two additional lines 
were shown. 

W. E. Butler, distributor for the 
Chicago territory and one of Hud. 
son’s largest nationally, handled 
details for the gathering. 





Bayne Is Named 
Plymouth’s Asst. 


Sales Manager 


DETROIT.—Appointment of 
Joseph E. Bayne as assistant gen- 


‘eral sales manager for Plymouth 
| division of 
| Chrysler 
|'was announced 
| Friday by Lee D. 
| Cosart, Plymouth 
|general sales 
| manager. 
| was director of 
i'sales of the 
§ Chrysler Sales 
|division of the 


the 
Corp., 


Bayne 





corporation up to 
the time of his 
appointment. 


Jos. E. Bayne 


Previous to joining the Chrysler 


division at the factory, 
Bayne was president of the Chrys- 


PLEASED WITH THE style of the new Hudsons, distributors, dealers and | er Detroit Co., and during the 
salesmen at the Detroit presentation meeting made plans for a busy 1940 selling | past 15 years has handled the 


season. Lined up here behind the hood of the Hudson Super-Six are, 
right, Carl Speith, John Voelker and H. S. Hetrick, Hudson dealers in 
land; and T. H. Stambaugh, director of national service operations for Hudson. 





July Used Car Sales Dip 


Slightly in 
Special to Automotive News 
SAN ANTONIO, Tex.—Used car 
sales, as reported by the dealer- 
members of the San Antonio 
Automobile Trade Assn. for July, 
while slightly below those for 
June, showed up well for this time | 
of the year and promise to im- 
prove during the current month 
as dealers clean out their stocks 
in anticipation of an early an- 
nouncement of new models. 


There were 1,173 cars on hand 
at the start of the month, and l,- 
123 sold during July, for a turn- 
over of 96 percent against 100 per- 
cent for June; a total valuation of 
318,585; a turnover value of 78 
percent, against 86 percent for 
June, and an average value of 
$284, against $282 for the preced- 
ing month. There were 1,147 cars 
on hand at the end of the month 
with a total valuation of $395,598, 
and an average value of $345, 
against an average value of $347 
for June. 

In June, 1938, there were 1,150 
units sold for a turnover of 88 
percent, a total valuation of $276,- 
603, a turnover value of 70 per- 
cent, and an average value of $240. 


| There were 1,183 units on hand at} 


the end of the month, having a| 
value of $359,598 and anj| 
average value of $304. 

In July, 1937, there were 1,2 
units sold for a turnover of 
percent, a total valuation of $323,- 


| 


17 
74 


San Antonio 


total value of $429,188 and an av- 
erage value of $270. 

Dealers junked 16 units for a 
total value of $252, and an aver- 
age value of $15, during July. In 
June there were 34 units junked 
by six firms having a total value 
of $609, and an average value of 
$17. In July, 1938, there were 25 


units junked by five firms having! ROAD-BUILDER N 


a total value of $427, and an aver- 
age value of $17. 


Hudson Expands Sales 


Force in St. Louis Area 

ST. LOUIS.—Retail sales of 
Hudson products in the St. Louis 
territory since Jan. 1 have been 
146 percent of the same period in 
1938. Due to this increase in re- 
tail sales, several changes have 
been announced in the Hudson 
and Terraplane sales organization 
by W. S. Milton, zone manager, 
to handle this increased and in- 
creasing sales volume. 

C. C. Pemberton has been ap- 
pointed district manager to cover 
the St. Louis metropolitan area. 
H. A. Wilson has been appointed 
district manager to cover the 
Southern Illinois and Missouri 
territory. 





Memphis Movings 
MEMPHIS, Tenn.—Hartwell Motors 
Co. has moved to larger quarters at 


370 Union ave. 


* o 


Southern Motors, Inc., (Cadillac—La- 
| Salle and Oldsmobile) announces re- 


888, a turnover value of 80 per-| moval of the company from 731 Union 


There were 1,590 units on hand at | 
the end of the month, having a 


icent, and an average value of $266. | Ave. to a large place at 341 Union 


Ave. which was formerly occupied by 
Birch Motor Co. The latter firm has 
moved to 1011 Union Ave. 


Cleve- 





left to sales of all Chrysler products in 
{that capacity. 





Increases Quarters 


NEW YORK.—The General Tire and 
Rubber Co. has leased the entire sec- 
ond floor of 20,000 square feet and a 
portion of the ground floor at 608-614 
West 57th St., running through to 615- 
621 West 56th St. 
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NINE TON 


EEDS NICKEL 





|To its long list of industrial and 


| 
} 








| 


agricultural power equipment, 
Caterpillar Tractor Co. has just 
added a new Road-builder, a mo- 
tor grader No. 112. This new ma- 
chine is supplied with either gaso- 
line or Diesel Caterpillar engines, 
both four-cylinder, 4%4-inch bore 
x5%-inch stroke, rated 46 hp. at 
1500 rpm. This compact grader has 
four forward speeds with top speed 
of 10 m.p.h. Characteristic of Cat- 
erpillar practice, Nickel alloy steels 
are used extensively to provide 
ruggedness, wear resistance, an 
durability for this heavy-duty 
equipment. Nickel-chromium amy 
steels are used in many parts 0 
the Diesel engine and clutches. 
Nickel-molybdenum steels are 
found in the transmission. In addi- 
tion, durability of the Diesel en- 
gine is assured by using replace- 
able cvlinder liners cast from 
dense- grained 
N ic ke I-chro- 
mium alloy iron. 


INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Veekly Production Hits Low Point of 9,844 Units 


= 











e 
Future Operations 
9 © ° ~ * 

e AN’s Production Estimate Expected to Show Passenger Car Registrations 
fe (U. S. and Canada) Six Months plus 27 States for July 

I's Week’s Ended Aug. 19, Aug. 12 Gr adual Upswing July ; 
| Jan.1 Jan.1 to July 1939 1938 Unit 

rea Week Same Week Aug. to to By Pete Wemhoff Date Pos. 1939 Pos. 1938 Pos. Gain 
ud Ending Week Ended to Aug.20 Aug. 19 Associate Editor ,.| Chevrolet ........ 21,878 1 353,773 1 254,981 1 98,792 
on eons Aug.19 1938* Aug.12* D ae ae DETROIT. — Hitting the year’s| Ford ............ 18,016 2 270,798 2 217,031 2 53,767 
00 deal. ug us. ate 1938* 1939* | low point, car and truck produc- 3 209.795 3 145,177 3 64618 
he mid. fyy, MOTORS . $ 12,125 : 440 589,012 890,764! tion declined sharply te 9,844] oe +e: 11,066 , 
> Drak chevrolet+ + 12,125 * 440 426,325 581,410 snarp J 0 = Dodge Coo eer eeees 6,954 4 115,673 4 58,058 5 57,615 
marked [pick --++-+- + £ + + 81,607 119.466 , units during| Buick ........... 5,801 5 114,356 5 85,131 4 29,225 
W mod isc ..--.- + + ¢ + 41.945 87.193 | Automotive News’ the past week,| Pontiac ......... 4505 6 86,784 6 53,464 6 33,320 
before _ i + + + 36,795 81.790 | Production Estimate ended Aug. 19.| Oldsmobile ...... 3,906 7 78,055 7% 50,466 7 27,589 
Chicago, - : % + + 12,340 20,905 However, week-| Chrysler ......... 2,282 10 39,914 8 26,745 9 13,169 
dealers [gp ...---- ++. 1,150 8,475 17,100 31,130 398,343 611,317 ly schedules| Studebaker ...... 3,308 8 38,630 9 18,632 12 19,998 
Oughout Ppordt .---- ++ > 1,000 8475 15,450 28,050 385,163 536,457 from now on|Mercury ......... 2,485 9 34,793 10 .....  ..... 
isconsin Naweury ....- 150 sexe) sickens 59,770 will show a|Nash ............ 1,568 12 30,402 11 18,459 13 11,943 
oon be aeby 1,380 i Geen crease as more | Hudson «1.0.0... 361 13 27683 13 22'209 10 Sad 
Is w 1,2008 3208 11,3508 + 3,570§ 273, ; crease as more | Hudson .......... j ; ; 
officials OF ° : . . oe 198600 948 ane plants swing| Packard ......... 1,272 14 25,707 14 27,077 8 1,370* 
adver. 1 1,2008 3208 1,3508 3.5708 80,885 168,785 into assemblies | Cadillac-LaSalle . 931 15 19,327 15 13,638 14 5,689 
‘anager, Emevsler ..... = = ¢ = 32,310 44,821 of 1940 models. | Lincoln .......... 653 16 11,022 16 10,025 15 997 
aNS for TR a $ + + 23,345 36,675 The past|Willys-Overland . 353 17 6,376 17 7,354 16 978* 
1. The EBAKER+. 1,064 < 61 2,105 22,728 64,296 week’s output |Graham ......... 134 18 2,575 18 2,567 17 192 
invader few ......... 1,100 + 328 1,428 19,291 38,867 compares with | Hupmobile ...... 30 19 700 19 633 18 67 
A. and BoDSONt 600 208 150 150 28,555 34,530 93.326 units in| Miscellaneous .... 195 1,281 824 457 

Ines ig j 1,602 ; : . ’ . ———_—_ ———— 

, SOD ' " : 7 7 71879 73.966 Ge PESVIONS! Pola. .........; 88,901 1,498,003 1,032,642 465,361 
for the PaHAM ...... : : % 1849 3,289 week and 22,-/ Loss _ 
ft Hud. EwrAMt ..... 80 35 85 «22523122267 Te a lek ta aati 
1andled ait + + 4: + 265 770 the same period | tapering off its production of 1939 Crude Rubber 
Spain aa 2,450 1,525 2,400 7,410 109,344 167,174 a year ago,| model trucks, the Chrysler group 


marking the| total dipped slightly to 1,200 units . 
first time in| during the past week. This com- Consumption Off 


many months] pares with 1,350 trucks in the 
that assemblies| previous week and 320 trucks in 7.1% From June 

















fOTALT....... 9,444 22,688 23,076 51,420 109,344 2,349,443 
vised. {Includes trucks. +Closed. §Trucks only. 




































fell below the| the corresponding period of last NEW YORK Cc : 
. — Consumption of 
July Truck Sales Put At 50,000, . corr a a ” ‘Ge + Mot ae crude rubber by manufacturers in 
ing week of the eneral Motors divisions con-| the United States during July is 





revious year.| tinued preparations on 1940 tools A 
This is duel] and dies, delayed for four weeks a cae hdl 4 at. ons, 
chiefly to this} by the recently-sefttled strike, and tons during June, 1939 Jul a 
year’s month-| most of the divisions expect to sumption shows a decre y :¢. 1 
earlier automo-| resume 1940 assemblies in earnest | percent under June ol 9B 2 
bile shows,| shortly after Sept. 1. This will percent over July a ' ear = . 
forcing fac-| also be true of most of the cording to the Rubber stern. 
tories to switch over to new|Chrysler and Ford divisions, as} turers Assn. Inc Consumption for 
© Passenger car registrations are| models sooner than last year. well as the remaining independent | Jyjy, 1938, was 34,219 (revised) 
-_ also well above registration vol-| Finishing up of 1939 assemblies | Producers. long tons. 

Plant Activity ume for July, 1938. The past|at the Ford Rouge plant brought} The miscellaneous group of car| The association reports gross 
am......steady; 80, five days} month’s mark of 51,432 for 18| about the sharp drop in the past -— truck makers accounted for | imports of crude rubber for July 
Tear an aed closed | states is 56.86 percent greater than| week’s production. The Ford | 2;450 units during the past week. | +, be 36,739 long tons, an increase 


Best Since Sept., 1937 


DETROIT.—New truck registrations in July totaled about 50,000 
hits, it is estimated by R. L. Polk & Co., on the basis of early returns 
om the states. 

This would be the greatest volume for any month this year and the 
mest in any single month since September, 1937, according to Polk 








the 32,789 of July a year ago. It/ group turned out 17,100 cars and ’ of 2.2 percent over the Jun 
us ene oo is 3.77 percent above the 49,565| trucks in the previous week; Steel Demand Still of 95,947 long tons, ond as Gee 

(eh ovesencacesees an registrations recorded in June of| whereas only about 1,000 units Strong in Youngstown | cent over the 22,918 long tons im- 

(ACs eeewwesseecews sosed this year in the same states. were assembled last week in two YOUNGSTOWN, O.—Steel de-| Ported in July, 1938. 

“snes Souaien amiars 4 days| Polk estimates the national new | branch plants. In the like — mand continues strong although| | The association estimates total 
eres eens ’ “closed | Passenger car registration vol- of 1938 the Ford group accounted | i, trend of business tends to| domestic stocks of crude rubber 
Raterkraenterentneres coseq | ume at 240,000 on the basis of| for 8,475 cars and trucks. flatten. on hand July 31 at 174,240 long 

_... ia 1,000, five days these 18-state figures. As the last of the big producers! Motor industry needs will ex- | tons, which compares with June 30 

Ds cies a aua naan closed started the change-over to neW|pand shortly, steel operators pre- | Stocks of 181,794 long tons and 

a lice ae ds Bk arama closed N Bulb Offered models the past week, two other | dict, and will sustain steel ship- | 282,785 (revised) long tons on 
wh....resumes; 1,100, five days ew Bu _— makers resumed final assemblies | ments at least into the next quar- | hand July 31, 1938. 





’ closed canoes CITY, M. Jae inpreved on 1940 models. These included | ter. Disappearance of labor dis- 
Dinas oi saws ot ececsccces une Gal der akelaenn, decgaen Gp t : ; ; 
Se ahee rise; 1,800, five days| Gariton Lamp coma is said to provide Nash ee ee woe turbances has released only a Oilgear Issues Bulletin 
Perr rere rrr closed | a uniform intense spot of light with-| 50M an ackard, which resumed | small volume of steel, and several MILWAUKEE.—Oilgear Co. has 
See een mae closed | out dark areas. This is accomplished recently, continued to boost their| more weeks must elapse before | issued a 12-page bulletin, No. 3 


: 20000 

through the use of a box type filament . illustrati ia 
mdebaker ..resumes; 1,064, five | Syroys" 16 USS.0" Gcerul leht to be | Schedules. volume production on new car | }Justrating of na, describing | Oilgear’s 
Dt sieciecncaaeteateake closed ' concentrated in a narrower beam. With Dodge truck gradually models is reached. Broaching Machines. 


New Passenger Car Registrations, 27 States for July, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 
GENERAL MOTORS FORD NON-AFFILIATED 
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for Dealers! 





Texas Firm Spares No Cost 
In Reconditioning Vehicles 


By B. C. Reber 
Staff Correspondent 
SAN ANTONIO, Tex.—Mission 
City Pontiac Co. was organized on 
Sept. 1, 1938, to take over the sale 
of Pontiac cars in this city, with 
George H. Stableford as head. 
During the succeeding months the 
firm has enjoyed an outstanding 
success in its used car sales; a suc- 
cess that might be explained by 
the unique practices that have 
been effected. 


“One of the most important 
things that any business must 
have in order to attain any 
measure of success is the adoption 
of certain policies which will 
govern its activities,’ Stableford 
stated. “In our case, we de- 
termined that every used car that 
was reconditioned for re-sale 
would be a thorough job, regard- 
less of the cost. In a number of 
instances, this cost has been such 
that we have taken a loss on the 
resultant sale, but it has estab- 
lished a reputation for this firm 
for dependable used cars. 


Carry Same Guarantee 

“Our used car reconditioning is 
carried out in our regular service 
department, and each job _ is 
handled in the same manner as a 
regular service operation. Through 
this plan we know that, when a 
used car has been reconditioned, 
it will carry the same guarantee 
for satisfaction that any service 
job would have; that the shop 
foreman and mechanics have put 
forth the same effort on this car 
as would be exercised on the car 
of one of our best customers; and 
that we can place this car up for 
resale with the assurance that it 
will give complete satisfaction. 

“The advantages of such a plan 
are best expressed in the actual 
results. During the year we have 
been operating in San Antonio, we 
have had only four used car re- 
possessions, and of these four, two 
were repossessed on a break-even 
or profitable basis. Consequently, 
for the year, our used car sales 
have been as complete as could be 
desired. In addition, these results 
provide us with some of the most 
effective sales arguments that 
could be desired. 


Serves As a Guide 

“We keep a convenient record 
of makes and models sold during 
each month. This serves as a guide 
in mapping out our operations, 
and is particularly beneficial just 
before new models are brought 
out and we are cleaning up our 
stocks, and immediately after such 
models have been announced. We 
know which cars and models sell 
most readily, which require a 
minimum amount of recondition- 
ing, which offer the best profits, 
and which are to be avoided. 

“We pay our salesmen on a 
commission basis ranging from 5 


Chicago Dealers 
Have 29.6 Days’ 
Used Car Supply 


CHICAGO. — A slight increase 
in the supply of used ars, 
amounting to 29.6 days as against 
28 days in the preceding month, 
developed in the Chicago area as 
of Aug. 1, according to the 
monthly report on sales and in- 
ventories released by the Chicago 
Automobile Trade Assn., based on 
returns from 212 retail outlets. 

The number of used cars sold 
by reporting dealers totaled 6,684 
in July and inventories stood at 
6,598 at the end of the month. The 
1936, 1937 and 1938 model inven- 
tories were 57.9 percent of the 
total, and sales of those models 
accounted for 43.6 percent. 


to 10 percent. On sales wherein 
there is no trade-in, we pay a 
straight commission of 10 percent, 
while on sales wherein the trade- 
in is approximately 50 percent of 
the price of the car being sold, 
the commission is 5 percent. This 
practice has stimulated our sales- 
men to seek out those buyers who 
have no trade-ins, or who have a 
car on which a minimum amount 
of work is required. 


“Regular meetings of the sales- 
men are beneficial in fhat they 
not only bring out the various 
sales problems with which the 
salesmen are confronted, but they 
give the owner a concrete picture 
of what is going on, what is be- 
ing accomplished, what should be 
eliminated, and what practices 
have proven most successful and 
should be encouraged. 


Use Contest Angle 

“We have occasional sales con- 
tests as a means of injecting new 
incentive into the men, especially 
when we are anxious to rid the 
stock of undesirable cars, bring it 
down to a better operating level, 
or encourage the men. 

“Special illumination has been 
provided in our used department, 
which makes the cars stand out 
above anything else in the neigh- 
borhood. And, as may be readily 
surmised, people driving along the 
street at night are attracted to our 
lot, their interest is aroused, and 
we profit accordingly. I think it is 
worth noting here that, when we 
took over the Pontiac dealership 
in this city, we had an illuminat- 
ing engineer from the local utility 
company go over every depart- 
ment, and the installation of 
lights followed his recommenda- 
tions to a letter. As a result, we 
not only have one of the finest 
and best illuminated used car lots 
in the city, but in our new car 
salesroom, the lighting fixtures 
have been arranged so that there 
is not a shadow. 


Meet Problem Squarely 


“We have found that such 
problems as concern used car 
operations—and they are not few 
—should be worked out promptly 
and completely. There is more 
satisfaction to be enjoyed through 
such a policy, and there are no 
disappointments to creep in just 
as it appears that things are run- 
ning smoothly. A selected stock, 
well reconditioned, a good staff of 
salesmen, and a properly lighted 
display, all contribute to more and 
better sales and more satisfactory 
returns.” 


Used Car Merchandising 


Definite Used Car Policies Build Dealer Reputatioy 








OFFICERS AND EXECUTIVE field men of the National Used Car Market 


cant Inc., 


most of them active or graduate dealers of national renown, 


ered at organization headquarters in Chicago for a review and preview 


of used car prospects. 





Pontiac Dealers’ Used Car | 


Stocks in Good Condition 


PON TIAC.—Pontiac dealers’ 
used car stocks at the end of the 
first six months of this year were 
approximately the same as June 
30, last year, despite an increase 
in new car sales of 58.7 percent 
over 1938, according to D. U. 
Bathrick, general sales manager. 

Sales of used cars during the 








Terrace Enables 
Used Car Buyers 
To Window Shop 


TULSA, Okla. — Parrish, Inc. 
(Packard) has opened something 
new here in the way of a used 
car lot, which is really not a lot 
at all but part lot and part build- 
ing. 

Cars will be shown on terraces 
or step-ups, so fhat most of the 
cars may be seen from the street, 
thus giving the customer a chance 
to window shop and a place to 
park and inspect them from his 
own car. 

The terrace has a complete plant 
for reconditioning used cars and 
a service department to take care 
of service adjustments. 

The idea is tied up with news- 
paper advertising, with each car 
carrying a number in advertising, 
the number also appearing on the 
car windshield. By carrying the 
advertisement, which gives a full 
description, price, etc., the cus- 
tomer can then drive by the ter- 
race and window shop. If the car 
meets with his approval, plenty of 
parking space is provided for the 
customer to stop and shop. 

The terrace itself, which has all 
concrete floors and plenty of light, 
is clean and inviting. 











FIRST TO EXAMINE the largest tire ever built for practical use, as it came 
from its mold in the Akron factory of the Goodyear Tire & Rubber Co., were 
Dr. Henry T. Heald, president of Armour Institute of Technology; Dr. Thomas 


C. Poulter, designer of the giant snow cruiser, 
during the forthcoming trip to the South pole by the U. 


on which the tires will be used 
S. Antarctic expedi- 


tion, and President Paul W. Litchfield of Goodyear. 





first six months totaled 170,406 
against 160,359 last year, Bathrick 
said. 


Commenting on the generally 
improved stock condition this year, 
he said that every month this year 
the day’s supply has shown a de- 
crease, evidence of the consistent 
attention given used cars by the 
dealer body. Monthly supplies 
were as follows: 


1939 1938 
NEED - © sasisiiccens, tameivates 38.5 days 49.0 days 
February scteeessve6.8 days 42.7 days 
ee a 33.1 days 36.9 days 
April vsseeneeda.d Gays 39.9 days 
May . ...29.5 days 36.2 days 
June ... 26.8 days 32.6 days 


“Pontiac dealers, in maintaining 
low used car stocks and con- 
sistent turnover, despite the huge 
new car sales gain, did a splendid 
job of handling their used car 
operations,” Bathrick said. “Our 
figures show that during the first 
six months of this year, our deal- 
ers needed to move only 2.1 used 
cars for each new car, compared 
to 3.2 used cars per new car last 
year; this in the face of the fact 
that on June 30 last year our 
day’s supply was 21 percent 
higher than it is this year. 


“Much credit for the improve- 
ment can be laid to the continual 
efforts by dealers toward better 
management of their used car de- 
partments, faster and more 
thorough reconditioning, more at- 
tractive and modern displays and 
more aggressive selling activities.” 


Quaint Quirks 
That Build 
Business 


Nebraska wheat for cars! This 
is the unique offer which Mow- 
bray-Lyon Co. (Dodge) of Lin- 
coln has been making to Nebraska 
farmers by radio, and they say 
that the response has been unex- 
pectedly enthusiastic. Twice each 
day the following radio announce- 
ment has been made. 


“Nebraska farmers: Your wheat 
will be accepted as part or full 
payment on a new or used car at 
Mowbray-Lyon’s, and they will 
pay above the market price.” 

* * * 


Floyd Roe, Chrysler-Plymouth, 
Cheyenne, Wyo., made the 
Cheyenne public “Chrysler con- 
scious” recently by ordering 125 
“ten-gallon” cowboy hats and 
bright colored neckerchiefs, which 
were worn by 125 star Chrysler 
salesmen on the last day of the 
famous Cheyenne Frontier Days. 
The Chrysler Corp., is taking its 
125 best salesmen across the coun- 
try as a reward, and they made 
Cheyenne and Frontier Days one 
of their stops. 






For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word in 
Edgewise.” 
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Brooklyn Dealer oth 
Wins Fight on ever 

° . eee 
Sanitary Ruling“; 
NEW YORK.—A move dels. 


state department of labor, A follow 
would have required installatiogyité 
of sanitary facilities on all ysomre NEY 
car sales lots in New York Stages %! 
has been checked as a result @ . 
prompt action by the Brookjygoulsv 
and Long Island Automobile Deal Sales 
ers Assn., Inc. round 
The labor department recent th 
issued a summons for Harry Epiive bee 
stein, Hotchkiss Motor Service Cof this i: 


Brooklyn, for failure to instaii- to | 
toilets on his used car lot ; adeql 
Bushwick Ave. At a hearing og take « 
the case, Ralph Ebbert, managedis the 
of the Brooklyn and Long Islandiat of 
dealer group, argued the labom new 
department was unreasonable jg Howe’ 
its announced decision to compediey lov 


installation of such facilities on ai this 


used car lots, even though sanider 31 
tary facilities nearby were adedent, us 
quate, convenient and available, Bych in 


The hearing commissioner, how. 
ever, refused to budge from hj 
stand, pointing out that the lay 
required toilets in all mercanti 
establishments and citing lega 
decisions defining used car lots ; 
mercantile establishments. Th 
dealer association immediate 
presented the case informally 
the State Board of Standards an( 
Appeals and at a conference a fer 
days later it was decided tents 
tively that where a dealer cath; so 
present proof that adequate sanigf. jitio 
tary facilities are available om, 
contiguous property, special ing 
stallations need not be made omkw. 
used car lots. al 


‘Cats and Dogs’ P 
Bargains Aid to},.., 
Used Car Sales’. 


ST. PAUL, Minn.—A_ unique 
used car sales was staged 
week by the Holt Motor Co 
Chrysler and Plymouth distribute 
here. 

The sale was known as Cat and# 
Dog Days, was conducted for tway' 
days, and the automobiles werq™ f 


issis: 
New 
a] for 
rticul: 
ymout 
xt 60 
tions, 
shorta 
0 me 
Used 
tle h 


» anti 
known as “cats” and “dogs.” § 14 
Newspaper advertisements, us Used 


ing cuts of a cat and a dog, COM} nory 
tained the following copy: “Calhy a 
and Dog Days, Friday and Saturqeason 
day. Cats and Dogs in our languqpances 
age are cars that have been around cert 
here too long. They’re going ouger n 
now—or else. This ad names tht Cror 
pups, tells how much, how little 
we'll take to get rid of them. Somé 
excellent! Some good! Some juswe 
Cats and Dogs. Come and wadé 
into them. If you can’t use oné 
yourself, buy one anyway and givé 
it to your Uncle Zeke or Aun 
Minerva. 


“1934 Plymouth Deluxe 2-doo 
This dog has a new heart, new 
fur—what fur? To sell it to yo 
at a furry low price, $127. 

“1932 Chevy Convertible Coupé 
We've Chevyed this dog aroun¢ 
enough. It’s old, so what? We - huly 
stand the shock if you can, $12 rnd 

“1930 Packard Sedan. We liké lent 
pets, but this one has been aroun 
too long. Trained and house broke; = 
You can have lots of fun with thi a 
at, $57. len. 

“1928 Chrysler 72 Sedan—A rea4 py 
tabby, green coat, white feet and | 
a real purr, it’s the cats at, $57 J ap), 

“1928 Hudson Sedan. A dossy May 
dog in its day—previous own Jun 
says best pup he ever had—wiss j), 
he had it back. You can kenne ’ Aug 
this for, $37. " 

“You'll Find 10 Other Cats an a 
Dogs at Holt’s Kennels. Cat a? q 3% 
Dog Terms With These Cats an@! age, 
Dogs.” 


dis re 


take: 


= 


Kiocks 
Reaching 
Or ow Point 


OIT.—As reported by var- 

a ets throughout the coun- 

er poth new and used car stocks 
f yrrently at normal or below, 

O everal cases. Business is hold- 
n yp well in most areas, dealers 
li  t, and stocks are expected to 
Ling “n good shape to handle 1940 



































by thes: . : 
re wing are reports received 
on ; a ae past week by Automo- 
Tl oe News from dealers in various 
K Statgpts of the nation: 

ult of yisville 


le Deal sales both in Louisville and in 
ounding rural sections are at 
ecentl#yt the lowest point that they 
TY Epiive been all year. 
ice Co§ This is easily understood in re- 
installa to new cars, due to the lack 
lot ige adequate stock on all models 
‘ing om ke care of all purchasers and 
anagem the nearness of the announce- 
Islandat of the 1940 models. Stocks 
- labowe new cars are low. 
ible jg However, used car sales are 
comply low. Stocks are normal, but 
3 on al this condition exists for an- 
1 sanigner 30 days without improve- 
e adegent, used car stocks will be very 
able, uch in excess of normal. 
’ how sa ele o 
m hi 198188 p pt 
e lav New car stocks are below nor- 
cantil@.,) for this season of the year, 
legal ticularly Ford, Chevrolet and 
lots avmouth. If business for the 
, 4n@xt 60 days comes up to expec- 
liatel¥iions, there will undoubtedly be 
lly t@ shortage of cars before the new 
is an@iq) model cars are received. 


4 1eW@ ysed car stocks are probably a 


tenta#ie heavier than normal for 
T Ci; season of the year. This 
_Saligindition has been brought about 
le of unusual drives for new 
il ing, business. However, it is be- 
de Offved that used car stocks will be 


in line, and probably the low- 
tin years, by the time new 1940 
xg? wdels are received. 


7 
to 
es 


nique 


lew Hampshire 


New car stocks are low, while 
ed car stocks are satisfactory 
od lower than a year ago. 

Sales are good; much better 
lan a year ago, but net profits are 


Co 
buto ltah 
Business continues to hold up 
t andwitly well in this territory, with 
-twaW car stocks normal and in 
orapme instances below normal, due 
panticipated early announcement 
{ 1940 cars. 
a Used car stocks are moving in 
un. g ormal way, with dealers carry- 
"a normal supply for this 
aturfeason of the year. In some in- 
ngu@ances there are actual shortages 
oun@H certain makes, body styles and 
- ougear models. 
| th€ Crops are good with prices fair. 
ute new advance in the price of 
omelver has definitely helped this 
jus@eritory and has been a means of 
vad@itin ulating further employment 
on@ad activity of the silver mines in 
& Sus region. 





<a Used Car Index 


you The average used car prices, 

n from the weekly Used 
upey Car Selling Prices chart, shows 
undy ‘he following: 










call High Low 
1278 July Average ...... 525 469 
lik@j Aug. Average ...... 528 449 
und t. Average ...... 515 441 
ke: Average ...... 492 425 
thi ‘Ov. Average ...... 481 412 
. Average...... 462 399 

sf Jan. Average (’39) .°585 °%512 
andi Feb. Average (’39) . 578 519 
1, - Average (’39) . 573 508 
cova “Pril Average (’39). 567 504 
neti May Average (’39) . 576 510 
ist “Une Average (’39). 575 509 
nell July Average (39) . 561 470 
/ Aug. 5,1939........ 547 446 


nd) *Offering of higher - priced 


ind) 193g . = 
ndil age. models lifts national aver 
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Used Car Selling Prices 


(As Advertised, Aug. 5) 








a 


Philadelphia Inquirer, Evening Bulletin; Pitts- 
burgh Press; Cincinnati Post; Detroit Times; 
St. Louis Globe-Democrat, Star-Times; Atlanta 
Journal, American; Memphis Commercial Ap- 
peal; Dallas News; Tulsa World, Tribune; Los 
Angeles Times, Exam.; San Fran. Chronicle. 


Actual top and bottom prices on 1936, 1937 
and 1938 Used cars, as advertised in local 


mewspapers of current week. SEDAN prices 
only used in this comparison. Newspapers co- 
operating include: Boston Globe; New York 
World Telegram; 


Times, Journal-American, 





Tulsa Los. Ang. S.Fran. Nat. Av. 
|885-690|945-875|800-685 


|725-495|775-750|627-521 


Boston N. ¥. Phila. Pittsb’g Cin’ati Detroit St.Louis Atlanta Memphis Dallas 







Buick “40” 





Buick “50-60” 













Chevrolet Master *38 [595-475|508-375|575-415/485- = |525-475|535-365|567-425 |575-395|/525-435| = - |595-495|625-565|564-446 


37 [450-360|485-275|435-315/475-375|445-385|445-299|435-385 |465-445|395-295|469-360|475-445/495-395|545-525|463-374 


36 [375-275|345-249|325-275|365-240|/345-265|285-175|375-295 |365-275|295-275|375-275|395-225|475-365|395- (363-266 
Chevrolet Master Deluxe °38)545-450/525-495|575-465,  - | = _|499-388/495-465 [495-445 /525-475|/595-495|595-445|715-595| - |556-472 


°87350- _ |460-355/465-325/495-425/465-435|425-333/465-410| - _ |413-395|457-395/445-395|585-450|695-500|488-397 
| - 


36 [350-295|319-249|365-295|299- _|375-295|295-242|295-265 398-365|535-475|359-308 
*38 [695-628/689- 785-545/825- (714-583 
37 [545-425 |465-325|575-375|525-425|495-395/495- 499-495|595-495|565-460|695-675|549-460 
399-395|475-395|465- _|565-475|441-362 
























*38 [645-595|599-435|595-495|685-595| 
37 [545-395|475-375/475-350|465-395|395-299|465-369|465-397 |425-345|395- 
°3G [425-315|365-245|375-325|395-275|375-347|375-246/395-345| - _|393-295|399-265|425-345|495-395|525-465|412-322 


















Ford Standard 7381595-445|  - |435-  |500-420/495-391/435-399| -  [525-  |465-445|  - - |5%5- - (513-422 
787 1395-345/325-275|385- (385-275, - (365-249, - (|345-245|365-  |450- - (445-365, - (387-303 
736 1299- ° ° : -  |219- - = = = -  (375- - (375-259 
Ford Deluxe °88 [585-545|527-435|525-400/595-435/485-  |475-440/525- - _|425-399/545-  |495-  |695-535|625- [552-463 
"37 395- ~__|825- [450- |525-395/485-475)457-325 
786 [335-265|335-300|235-  |325-245|285-  |272-217| - (|345- |  -  |347-285|  -  |495-295|425-395|360-280 
Graham 33] - (850- - © - | - | - - | - | - | - | - ‘(850- 
87) «- ~—«([375-319)295- - - (425-295, - . - (595- | - | - - [465-303 
36] - _—‘(245- - _|245- = _|295-285|345-325,  - | - - -__|485-300, - (375-280 
Hudson Six 788 )485- - |445- (479-476) - . i. os ff « - - | - | -  (645- [536-460 
"$71595-395|365- |395- |387- - - |495- - | = (495-275, - | - |665- (562-363 
*861375-245|  - |295- = -  |275- - | -@ -  |365- - - -  |370-272 
Hudson Eight 381. - | -  (|i25- - -  (595- - - - - - |695- | - (710-595 
°37[569- | - |550- - - - ~ - | - (495- | - | - | - (559-495 
"36 )399- -  |450- - - | - | = = - (|365- | - - - (450-381 
Hudson Terraplane 38 545- (475-395, - (545- - - = - - -  |695-540/695- (622-506 
°37 [469-375|425-295|375-  |435-339/445- - - (325- | - - (|335- | - - [443-347 
"36[285-  |325-265, - (275-165) -  |269-200|325-265|225- |197-  |295- |225- |365-299|375- _|314-230 
LaSalle *384795-  |965- |795- - - - . ° = = -  |1045- -  |1005- 
*37 [695-595/695-515|595-525|/665-599 599-475|695- = |650-625/675-  |765-695|825-645|845-825|703-617 
°36 [495-350|445-265|465- . - |397- - -  |295- - (|565- (525- |645- (535-354 
Lincoln-Zephyr *38(948- _ |865-795|895-775/895- - (895-735). - - - |895-  |985-945|1045- |  - (939-848 
37 ~__|565-325/595- 695-745-545) - «(655-516 
*36)395- _ |495-350/510- — |395-385, - |395-290/450-445/445-_ | - | - |  -  (|595-495|525- |476-393 
Nash-LaFayette "38[675- |495- - - : - (|625- | - (|645- | - , - |845- (760-588 
"87[515-395|  - | -  (449-379|645-425|469-  (445- - (475- | - | - (565- | - (520-423 
361395- | - - (295-225) - - - | » ~ © - - - (345-225 
Nash "$8 1775-535|/595-395|  - - |745- -  |195- - - (495- | - |285- -  |%39-475 
"37[545-445|295-  |495- |475-395/495- (445-435) —- ° . |. - (745-445, - (533-403 
"361425-275| - - -  |391-279| - |320- |  -  (|295- - | =  |445-345/445- ‘(427-303 
Olds Six °88 [695-575|665-475|595- (675-595, -  ~(595- = |695-545|775-595 698-595|695-645|695-645|845-725|715-599 
"87 [575-489|575-395|575-445|565-439/495-445|395-387|/595-485|379- __|545-495/445- _|595-475|645-445|645- (554-452 
’36 (445-369) 395-285 |445-325|375-275|395-365|395-278|430-325| _- |375-  |389-295|465-395)/475-395|525- (430-335 
Olds Eight °38]725-670|560- 695-645, - : -  |695- - |%25- - - |695- |845- (747-653 
"37 9565-495) = 545-565-489) - - | - - - (499- |695-645|565- -  |587-532 
°36 [425-345|395- -  (425-  (395- -  |297- = - - - |395- |545- (465-365 
Packard 120 38 - - |995-600; - - |795-450| - (|745- - (|595- | = « - (845-548 
°37 [625-445 /595-549|545-495|525- -  |525-495/545- [595- (495- -  |745-665|795-565|785-695|639-559 
"36 ]475-385/395- —|450-445/365- — |495-395/345- — |445-397| -  (525- | - |595-545/645-495/595- 1528-419 
Plymouth ’38]595-475|529-385/515-395|545-450|399-  |495-395|495- _|545-  |485-465|565-450| -  |525- (533-434 
’37[475-395|495-235/465-345|445-385|485-387/395-340|470-425 |425-325| _-  |423-365| _-  |495- _|595- 467-370 
36 [389-249)325-200/350-245|275-167|365- _ |295-215|375-285 |335-195|295-236|345-275|385-345| _-  |485-445/351-260 
















Plymouth Deluxe °38 1575-525/565-410|545-485|595-539|545-  1565- - _ |450-435/483-385|495-435|565-550|690-510|695-645|566-497 
"37 [479-425/335-_|445-355/445-345/365-  |399-315/445-345 |475- _|395-265|345- | -  |595-395|595-545|464-367 
’36]395-280/ - __—|350-235/329-289/345-278|244- _|325-275|- | = = -  |485-295|475-465|386-295 
Pontiac Six °38[645-614/667-545|525- (625-595, -  (645-525|645- | ~~ - - _ |595-495/695-595|745-695|765-725|670-590 
37 9545-448/545-375/475-375/475-350/485-475/495-369| = ——~(495- __ |425-335|497-395|565-400|465-445|625-595|508-415 
"36 [399-344 345-245 |375-250/347-239)395-345/300-285/375-315 |300-285|325-245|349- |395- |445-325|475-4651373-308 
Pontiac Eight ’38)695-675/595- | - (595- | - | = . - . | « - |195- |745-  |745-622 
37[575-469} - | = |525- - (475- (545-. | - ° - | = (645-495, - (588-491 
36 - | - | - - -  (445- ~__ [435-395 
Studebaker Dictator °38 [695-595 |699- -_|675- 725-595, - =| - 7 - ~+~| ~- ~‘(599-  (695-  |785- -  |%51-632 
"37 J545-495/465-325/465-385.495- (525-350; - —_(475-389|395- _/323- | - ~ ~(495-~~|~~—C - [495-380 
36 J325~_[427-245/325-_|295-_|299-/345-(275- _—1445- _—((250- _|395- | - |445-425|505- (425-302 
Studebaker President aa ee ee 2 Se ae - | -  ([565- 
ie RS a SR A ee | - (636-570 
’36]495-390| - — | - | - (365-7 - - | - | - | - (485-" | - ~+~*(490-378 
Willys 387595-365/205- _|395-_|425-_ | - [ - | - 405-1 - | - | - [3O5-S65/435~ |429-355 
‘37 365-275 /297-235|295-265 |285-195|/325-245|269-210|295-265| - | - 285-. | ~~ \295-265| - |301-244 
36] 225-175/325-265, - | - |< - | - | - | = | =  135-125|275- |240-188 


National Average, All Makes, Aug. 5—$547-$446 
National Average, All Makes, July 29—$554-$462 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers national] i 

clusively by Automotive News as a copyrighted feature. This is the first time pc that bona fide | i “ai uae 

prices have been compiled from published figures to establish the trend of the market and the resulting national index. 
Where no prices are quoted, no car of make and model was offered during the period covered, 
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Styling, Mechanical Changes, 


AUTOMOTIVE NEWS, MONDAY, AUGUST 21, 1939 


—_____avromonve news, wonpay, avousr we 
Packard Adds Two New Cars to Its 1940 Ofteringgoe 


Added Comfort Are Featured 


(Continued from Page 1) 


seven passenger sedans and lim- 
ousines. 

In all four lines of cars the new 
radiator and hood lines have pro- 
vided a new modernity. 


The radiators are much nar- 
rower and are flanked on each 
side by additional chrome-plated 
grilles. The top of the radiator 
shell has been rounded with 
curves and a big addition to its 
depth gives the whole car a 
longer, more graceful appearance. 


Mechanical features of all lines 
which have been proved impor- 
tant from the standpoint of driv- 
ing ease, comfort in riding and 
freedom from trouble in service, 
are continued with marked im- 
provements. Important among 
these are the Safe-T-fleX spring 
suspension, the system of com- 
pletely insulating the body against 
all road shocks, the Packard 
Econo-Drive which greatly re- 
duces engine revolutions per mile 
with resulting greater engine life 
and operating economy, and shock 
absorbers with a method ap- 
plication which checks side as 
well as up and down movements 
of the body. Major improvements 
have been made in the Econo- 
Drive. 

Gearshift levers are mounted on 
the steering column, just below 
the steering wheel. Hydraulic 
brakes have been improved, and 
headlamps are of the new sealed 
beam type, the open-country driv- 
ing light beam said to give far 
greater safety in high speed night 
driving. It is instantly changed, 
through action of a conveniently 
located foot switch, to a passing 
beam which brilliantly illuminates 
the side of the road and yet offers 
no glare to the driver of any ap- 
proaching car. 

The new Packard engine, found 


in the One-Sixty and One-Eighty, | 
is said to be a new achievement | 
in the company’s long history of | 
engine design and building. It has | 
a bore of 3% inches and stroke 
of 45% inches and develops its full | 
160 horsepower at 3,500 r.p.m. The | 
cylinder and upper half of the 
crankcase are cast in one piece} 
and there are extra heavy rein- | 
forcements in the webs_ which 
carry the nine main bearings. The 
crankshaft is completely counter- | 
balanced .and has a high finish 
from end to end. Oil is forced to 
all parts under pressure and 
metered. | 

Hydraulic valve lifters contrib- 
ute, with the smoothness of the 
engine to what is said to be a) 
new low noise level in car engine | 


Qe 


Packard's Offerings for 1940 . 





operation. Big gains in power-to- 
weight ratio are said to give these 
cars a new performance ability. 

Officials of the company, in an- 
nouncing the 1940 Packards, allude 
to what they assert is a point of 


great importance in the making of | 
these cars. The big Detroit plants | 


of the company have been com- 
pletely rearranged, and maior 
manufacturing economies have 
been effected as a result. Cost 
savings which have been gained, 
through the big plant improve- 
ment program are, it is asserted 
by the company, directly reflected 
in the new cars themselves as the 
many improvements have been 
made and, at the same time, prices 
have been reduced. 


Restrictions Eased 


MONTREAL.—Auiomobiles of Amer- 
ican commercial travellers may now 
be used as freely in Canada as those 
of ordinary pleasure tourists, a - 
new broadening of regulations. 
viously persons entering hy = 
business trips were permitted to drive 
only to a specific destination. Once 
there, they could not use their motor 
cars driving around that place or to 
any other city. 





SAFE-T-FLEX device, employed on the 1940 Packard models, is shown here 


by the light-colored metal and rods. 








SHOWING MOUNTING of the new shock absorbers on the 1940 Packard 


One-Ten, announced this week by the company. The new mounting controls 
«idewise as well as up and down movements, 


| 








1940 PACKARD ONE-EIGHTY limousine. 


Wis. Legislature 
Kills Boost in 
State Fuel Tax 


MADISON, Wis.—After killing 
the Schlabach bill, which provides 
for issuance of automobile license 
plates by the county clerks in- 
stead of the secretary of state, the 
senate last week reconsidered its 
vote and refused to kill the 
measure by a 16 to 15 vote. 

An amendment to the admin- 
istration tax bill to provide for a 
boost in the gasoline tax from 4 
to 5 cents was killed by the senate 
by a 17 to 14 vote and another 
amendment raising the tax from 4 
cents to 414 cents was defeated by 
a 17 to 16 vote. 

The assembly concurred in and 
sent to Gov. Heil Bill No. 382, S, 
which requires the posting of 
gasoline prices on all pumps 
without change for 24 hours. 

Gov. Heil, in an appearance be- 
fore the assembly highway com- 
mittee Aug. 8, endorsed the 
Thomson bill which proposes a 
$50,000,000 state highway program 
to be carried out during the next 
six years. The measure would out- 
line construction of 1,300 miles of 
state road to be financed by ear- 
marking regular proceeds from the 
state highway fund, county road 
aids and federal aid allotments. 


Ford Adds ‘Water Pit’ 


Test for Brakes, Body 


DEARBORN.—A spectacular 
“water pit’ test has been added 


| to the ordeals which new Ford and 


Mercury cars are forced to under- 
go at the Ford Motor Co. test 
tracks here before they are ap- 
proved for manufacture. The 


|“water pit” is giant’s size—so big 


that a one-lane concrete highway 
dips into it and cars under test 
can be driven through it at speeds 


|as high as 70 miles an_ hour, 


splashing water in all directions. 

The water pit was designed and 
built to permit the testing of the 
effect of water upon brakes, to 
check the tightness of underbody 
construction, etc. 


i) 

FRONT COMPARTMENT of the 1940 Packard One-Twenty. A feature of the 
new models is the placing of the gearshift on the steering column, thus clear-}' 
ing the floor of the front compartment. { 


Fi ive More States 
Adopt Measures 


Against Diversion 


WASHINGTON. —A survey 
shows that this year the legisla- 
tures of Idaho, Iowa, Nevada, 
South Dakota and Wisconsin 
passed resolutions leading to the 
adoption of constitutional amend- 


ments to end diversion of motor 


tax revenues. 
At the next general election the | 


CUTAWAY PHOTO of the new electric windshield wiper, which is included 
on the One-Ten and One-Twenty models of the 1940 Packard line. 










measures will be submitted to the 
voters. The Iowa and Wisconsin 
measures, it is pointed out, must 
be passed by the next legislature }s 
before being submitted to 
electorate. 


The seven states which have} 
already adopted constitutiona 


amendments to prevent diversion 
are California, Colorado, Kansas, 
Michigan, Minnesota, Missouri an 
| New Hampshire. 


For a fresh automotive viewpoint | 
read George M. Slocum’s “A Wor 


| Edgewise.” 


Idaho, Nevada and South ‘Dakota | 


the 
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O'R Dealers tell me.. William C. Callahan 
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automobile business, and that the 
revenue from the accessories, 
service department, and all the 
other miscellaneous businesses 
within this business, will be their 


5 LLOWING my comments last 
es Posek on the problem of price 
“cking in the automobile busi- 
eT have two communications 
nis weeK from dealers who ex- 

ss quite divergent viewpoints. 
tis interesting, however, that in 
waching these viewpoints prac- 
cally the same points of discus- 
ion are raised. The chief point 
yougnt out in both letters is that 
ging new cars today is not as 
sofitable as it was years ago, and 
at profits from new car sales as 
yeh are steadily declining. One 
sriter feels that the elimination 
{ pack would force a broader 
iount or markup, while the 
r feels that the pack at pres- 
t represents an increase in dis- 
wnt or markup and should be 


tained. 


THINK I am inclined to cast 
f vote with the dealer who 
yould drop the pack in favor of 
hetter discounts. A new discouni 
ate and an effort generally to 
reach some sort of price-main- 
nance, in my estimation, is 
much to be desired as compared 
vith a series of hidden packs 
which make for general demor- 
sization of our price structure. 
This latter plan is bound to 
gread confusion among buyers 
wd competing dealers. I feel 
that it can be quickly remedied 
through co-operative effort 
wmong factories, dealers and 
fnance companies. In the long 
run, I think some form of sta- 
bility in prices holds the only 
aswer to better new and used 
car profits. : 









a 


It is my understanding now that 
factories are planning at least a 
ep in the right direction for 1940. 
Word I have here is that new con- 
tacts will require that dealers 
st in conspicuous places in their 
owrooms the actual delivered 
tices of their cars, with itemized 
wots. This plan would set a 
‘eiling” on prices, but the prob- 
lm of building a “floor” would 
rest with the dealer. This 
id help the dealer to compete 
ih the packing dealer. At least 
would know, when a customer 
d him of being offered a better 
wance by another dealer, that 
over-allowance was not being 
miden in a pack at the top. 

* * %* 


GAINST the judgment of the 
writers of these letters, I am 
blishing them in full herewith. 
first letter came from New 
gland and the writer, as he 
has been in business since 
19. The second letter is from a 
ler in the middle west who 
Wviously has been in business for 
® years or more. Here is what 
ese dealers tell me: 

cd * uf 


ti-Packing 

“I have just read your article in 
thee Aug. 14 issue of Automotive 
eat-§\ews, and I wish to refer partic- 
larly to the part where you are 
ring where the ‘packing’ 
“ * 
































* * 


“My thought is that the pack- 
9 started originally with the 
ance companies, it is called 
serve. In the beginning it was 
y mild insofar as the dealer 
bas concerned because he was 
miven only from $5 to $10 per 
ar, the balance was kept by the 
ance company; in other 
bords, they were doing the 
macking for themselves. That 
Mart was all right as long as 
ere were only a few finance 
‘ompanies, but when the voi- 
ume of small companies came 
aed "to existence they started to 
back more or less for the dealer. 
aa offered him from $10 to 
181820 per car, varying with the 
he | standing balance. 

in * * # 

ast ,“Then more finance companies 
re Warted and they were willing to 
he }offer $50 per car. The fact that 
phe dealer gets nothing from this, 


. ’ a. certainty. Previously, he was 


on ‘did 
aS, 


not occur to him to over- 


nt, “Md $50, and only few companies 
in Were doing it, the dealer felt that 





“Settin and it : 
se ee | ture that there will be no packing | 


Ow on the car he was trading | by finance companies, no matter 
nd cause the amount was so small, | how large or small, for that alone 


ut when it was increased to $25 | 


the path of least resistance in or- 
der to get the business was to 
over-allow the $50. That was sat- 
isfactory while there were still 
few companies, but soon the ma- 
jority of concerns found it neces- 
sary to follow suit. 


“The net result of this pro- 
cedure is that none of the dealers 
derive any benefit from this pack- 
ing, with the sole exception of the 
dealer who does not believe in 
packing. He loses a few sales un- 
til he discovers why the other 
dealers can allow $50 more on a 
car than he can. From then on it 
was a simple matter; the customer 
told him what another dealer was 
allowing and he could show his 
client where the difference was. 
As a matter of fact, the dealer 
could say to the customer: ‘The ; 
balance on the car is $500, inter- 
est at 6 percent is $30, leaving a 
balance of $530.2 Now with the 
packing existing the balance 
would be $580; he would over- 
allow more so that there would 
not be any advantage to the pack- 
ing. 

% * * 

“We have been in business 
since 1919, and we have neve; 
had any packing in financing 
at any time. I took the stand 
that it is just as easy to take 
$50 out of the customer’s pocket 
without his being aware of it, 
as it is to pack finance charges. 
From my personal experience 1 
find that we have not lost any 
money on repossessions since we 
have been in business, and I 
cannot imagine why any busi- 
ness man should have to charge 
his client an extra amount of 
money, whether it be $5, $10 or 
$15, to retain as a reserve in the 
event that it be necessary to re- 
possess a car. The nature of this 
business and the money in- 
volved in it should provide 
enough of a gross margin to 
take care of any losses for bad 
debts. 

k * *” 

“There is no business, whether 
it be clothing, hardware or build- 
ing materials, that is conducted 
on a credit basis that tacks on an 
extra $5 or $10 in case one ac- 
count should default. Why, then, 
should the automobile business 
charge extra for the hazard of be- | 
ing in business? If the original | 
margin were sufficient to take | 
care of all overhead, and bad | 
debts are considered as such in |, 
all places of business, the natural | 
consequence of credit would make | 
packing unnecessary, or to be re- | 
fined, there would be no reserve. | 

oe * * 

“I believe that the factory is | 
more at fault for packing than 
anyone else, knowing, and they 
do know, that no dealer can 
sell new cars and trade used 
cars and make any money un- | 
less he has all the reserves, a 
good service station. The factory 
admits that there is not a living 
soul who can make money on | 
selling automobiles solely. That | 
is why the factory is so gener- 
ous; they are constantly send- 
ing men to your service station | 
to see how it may be improved, 
to see that your equipment is 
the finest and that your follow- 
up system is 100 percent. Thus | 
the dealer will never come to | 
know that the new car business 
is definitely a losing game. 
When we, the dealers, under- 
stand our business as well as we 
think we do, we will probably 
get more margin on our new 
car business which is our basic 
business. 

“The drug store business, in this 
present age, is about the closest 
to our automobile business. A man 
opens a drug store; he knows full 
well that he cannot even make 
enough money to pay his rental 
from drugs alone, so that he must 
carry ice cream and sandwiches 
and turn it into a regular depart- 


|}ment store before he can get a 
| living from a so-called drug store. 


“I hope to see in the near fu- 





will force the factory to give the 
dealer a discount that will allow 
him to make a living from the 

























profit.” 
* ok %* 

Pro-Packing 
‘T READ with a great deal of 

interest your article in Auto- 
motive News dated Monday, Aug. 
14. I was especially interested in 
your article on packing. Practi- 
cally everyone in the industry to 
whom I have talked bewails the 
fact that there is such an institu- 
tion as packing, and immediately 
the statement is made that pack- 
ing does not do the dealers any 
good, but that they give it away. 
I personally do not believe that 
the thinking dealers have entirely 
given this pack away, but that is 
not the reason I am writing you. 

“Seldom in any conversation 
is the question brought up of 
‘why the pack?’ Today we are 
operating the automobile busi- 
ness on approximately the same 
discount that we did 15 years 
ago, and into this business has 
crept an enormous number of 
expenses that were not in it at 
that time. I think you will agree 
with me that in the low price 
field, our trading ratio was 
slightly below one to one in 
1925, whereas today a dealer is 
very fortunate who keeps his 
trading ratio, even in the low 
price field, on a basis of twa 
to one. 

“In checking the records, we 
find that our total used car vol- 
ume was approximately 25 per- 
cent of our new car volume in 
1925. Today, a dealer is fortunate 
who can keep it to 55 percent of 


f 





TELEVISION INTERESTS Kettering. Chas. F. Kettering, left, General Motors 
research head, here inspects the Don Lee television system during his recent 
visit to Los Angeles, accompanied by Mrs. Kettering. At right is Joel E. 
Brown, general manager in Southern California for Don Lee, statewide Cadil- 


lac-LaSalle distributorship of California, 








his new car volume, and in a 
great many instances, it is as high 
as 65 and 70 percent. 


“Just as soon as a dealer’s used 
car volume becomes greater than 
45 percent of his new car volume, 
he is treading on very dangerous 
water. So with the fixed discount 

‘at approximately the same thing 
as it was years ago, with the trad- 
ing ratio increased, with an in- 
numerable number of taxes in the 
business, with labor costs consid- 
erably higher, and with competi- 
tion especially keen, it became 
necessary as a matter of existence 
for dealers to put an additional 3 
to 6 percent discount into their 
business. 

“We think that as long as we 





continue to operate on the pres- 
ent discount basis and the pres- 
ent method of obtaining rev- 
enue for us, it is going to be 
pretty difficult to eliminate this 
income that dealers have had 
through what you might call a 
pack, but what the majority oj 
us call a legitimate change in 
discount. It is true that some 
dealers have given this away, 
and it will be true as long as 
we are retailing cars, but not all 
of us have given it away. With 
the majority, this additional 
revenue we have been able to 
get through this slight increase 
in discount, has been a lifesaver 
for us, and has kept us in the 
field.” 


RIDES: THAT MADE HISTORY 


The “prairie schooner" stampede to the gold mines 
of California, in 1849, was one of the most pictur- 
esque episodes in American history. Taking several 
months to make the journey from the east in these 
rough-riding wagons, the prospectors and their 
families endured great hardships—were often un- 
rewarded in their quest for a “rich strike." 


, * 
ee 








Precision-manufactured Delco Hydraulic Shock Ab- 
sorbers play a vital part in the safety and comfort of 
today’s cars. Under all conditions of operation, these 
rugged, efficient shock absorbers provide satisfactory 
service. They smooth out the jolts of highway and by- 
way—give surer, safer steering—and provide more 
positive braking. These are factors that make sales, and 
that is why Delco Hydraulic Shock Absorbers are used 


on America’s leading motor cars. 


There is a patented Delco Hydraulic Shock Absorber for 
every type of springing and assembly: Single Acting, 
Double Acting, Parallel Cylinder, Direct Acting, Inertia 


Today, smooth, purring motor cars glide over the great 
transcontinental highways of the nation. The distance 
that took months of hard, weary travel in the jolting 
“prairie schooner” is effortlessly accomplished in just 
a few days with a modern automobile. 








Control, and special applications for Individual Wheel 
Suspension. Delco Products Division, General Motors 
Corporation, Dayton, Ohio. 


DELCO 


HYDRAULIC 
SHOCK ABSORBERS 
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100 YEARS ON RUBBER 
By Chri 


le 


the first AAA president. 





Presidents of AAA Since Its Inception 


1902 —*Winthrop E. Scarritt, 1909-11—*Lewis R. Speare, 
Automobile Club of Boston. 

America, New York 1911-13— Robert P. Hooper, 
City. Philadelphia. 

1903 —*Julian A. Chase, 1913-14— Laurens Enos, 

hode Island. Buffalo. 

1904 —*Harlan W. Whipple, 1914-16—*John A. Wilson, 
Automobile Club of Franklin, Pa. 
America, New York 1916-18—*Dr. H. M. Rowe, 

ity. Baltimore. 

1905 —*Elliott C. Lee, 1918-21—*David Jameson, 

Massachusetts. New Castle, Pa. 

1906 —*John Farson, 1921-23— George C. Diehl, 
Chicago. Buffalo, N. Y. 

1907-09— William H. Hotch- 1923 — Thos. P. Henry, 
kiss, Buffalo, New Detroit. 

York. “Deceased 





Chapter XXXII1I—American Automobile Assn. 


Reverting back to even before my going on Motor Age’s 
payroll in 1905, I find in my Book of Memories reference to 
the organization of the American Automobile Assn. in March 
of 1902. At that time I was on the sports desk of the Chicago 
Daily News but, because of my having done publicity for Sam 
Miles’ first Chicago automobile club, I knew about the launch- 
ing of what now is the most powerful body of car owners 
in the world. And the organization meeting was held in 
the Coliseum, which housed the show, and Miles was one 
of the three who were responsible for that meeting being 
held in conjunction with his second show. 


Lots of things have happened since those days but I doubt 
if a really complete story of the development of that 1902 idea 
ever has been told before. Maybe I can tell it. So I'll start 
back to the very beginning, with the first automobile club in 
the United States being started at a meeting in New York’s 
old Waldorf-Astoria Hotel back in 1899 when there were only 
about 30,000 automobiles in the entire country. Bedeviled by 
unfair laws—such as prohibiting horseless carriages being 
driven through the parks, and by the refusal of livery stable 
keepers to care for their vehicles — motorists in a number of 
cities saw the advantages of organization and the club idea 
spread rapidly. 

By 1901, the idea of a national organization of motorists 
had gained a strong foothold, particularly through the efforts 
of Frank G. Webb, one of the organizers of the Long Island 
Automobile Club, and frequently called the “father” of or- 
ganized motordom. Frank C. Donald, president of the Chicago 
Automobile Club, and Miles, then manager of the Chicago 
automobile show, took up the cudgels and were largely instru- 
mental in the issuance of a call the following year for a meet- 
ing of automobile clubs to found a national organization. 

The meeting, held in Chicago on March 4 and 5, 1902, was 
attended by representatives of nine motor clubs — Chicago 
Automobile Club, Automobile Club of America (New York 
City), Automobile Club of New Jersey, Long Island Auto- 
mobile Club, Rhode Island Automobile Club, Philadelphia 
Automobile Club, Princeton University Automobile Club, 
Automobile Club of Utica, and Grand Rapids Automobile Club 
—and the American Automobile Assn. was formed. A consti- 
tution and plan of operation were drawn up by special com- 
mittees and a slate of officers was elected as follows: 








CREDIT IS GIVEN Frank G. Webb, then of the Long Island Auto- 
mobile Club and now a resident San Diego, Calif. (shown on the left) 
for being the “father of the American Automobile Assn.” because of 
his work in bringing about the organization meeting in 1902. Win- 
throp E. Scarritt, of the Automobile Club of America, (right) was 
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THE SAGA OF THE FIRST ga. 


President, Winthrop E. Scarritt, Automobile Club of Ameri- 
ca (New York) ; first vice-president, F. C. Donald, Chicago 
Automobile Club; second vice-president, W. W. Grant, Long 
Island Automobile Club; third vice-president, W. G. Morris, 
Automobile Club of Philadelphia; treasurer, Jefferson Selig- 
man, Automobile Club of America; secretary, S. M. Butler, 
Automobile Club of America; directors, F. G. Webb and A. 
R. Pardington, Long Island Automobile Club; A. R. Shattuck, 
Automobile Club of America; W. J. Stewart, Automobile 
Club of New Jersey; F. C. Lewin, Automobile Club of Phila- 
delphia and Dr. J. A. Chase, Rhode Island Automobile Club. 


Headquarters were established in the rooms of the Auto- 
mobile Club of America and at a meeting on April 1, 1902, 
Scarritt outlined the objectives of the infant organization as 
follows: the securing of rational legislation, formation of 
proper rules governing the use of the automobile, protection of 
motorists against unjust discrimination and maintenance of 
their lawful rights and privileges, encouragement of the use 
and development of the automobile, and promotion of the 
“Good Roads” movement. 

* * * 


Strictly a Sport 


In those times, when automobiles were the property of a 
select few and motoring was a “sport,” the clubs were largely 
social organizations where members could gather, tell of their 
experiences, go off on group motor trips, and fraternally cuss 
about the activities of horse-owners who objected to the new- 
fangled contraptions. In the country club, still operated for its 
members by the Automobile Club of Buffalo, the Automobile 
Club of Minneapolis, and several others, and in the picnics for 
members staged by many Pennsylvania clubs, there lives an 
example of the spirit of fellowship and camaraderie 
eae car owners that was provided by the early motor 
clubs. 


_ Major activities of the AAA at the beginning were opposi- 
tion to restrictive laws that were springing up on every hand, 
a vigorous battle for highway improvement, and governing 
automobile racing events. By 1904, 22 of the the 40 odd motor 
clubs in the nation had joined up with the national organiza- 
tion, and the AAA was beginning to make itself felt as an im- 
portant force in the motoring world. In the same year, the 
idea of giving reciprocal club privileges to all members was 
broached, a group tour to St. Louis was arranged, and the or- 
ganization accepted stewardship of those two prized trophies 
of the motoring world — the Vanderbilt Cup and the Glidden 
Trophy. And also in that year, A. G. Batchelder, who was to 
play such an important part in the growth of the organization, 
was named secretary of the AAA. 

At the annual meeting held in 1907, reports showed that the 
AAA had grown to include three state associations and 71 
clubs, representing a membership of nearly 9,000 motorists. 
Two years later, when the American Motorist, official AAA 
publication, was launched, this membership had grown to more 
than 30,000. In that same year, the organization called a 
national legislative convention in Washington and urged Con- 
gress to pass a measure which would have placed registration 
of automobiles in the hands of the federal government and 
taken away from the state governments. While this bill was 
never passed, it served as a model on which constructive and 
sane regulations later were adopted by the various states. 


Also, in 1909, the AAA called a good roads convention in 
Cleveland, which led the way toward bringing the country “‘out 
of the mud” and was the beginning-point of AAA road activi- 
ties that eventually resulted in adoption of the federal-aid prin- 
ciple, credit for which is largely due to the work of 
Batchelder. 


For the next 10 years the organization continued to grow 
in strength and influence; highway building pushed forward 
rapidly, a measure of sanity and a degree of uniformity began 
to appear in the laws governing automobiles, and under in- 
creasingly favorable conditions, ownership of automobiles 
spread rapidly, the registration in 1920 being in excess of 
8,000,000 vehicles as compared with only 23,000 when the 
AAA was organized. 

Epritor’s Note: This is the thirty-third instalment of Chris 


Sinsabaugh’s memoirs. Subsequent instalments will appear 
in succeeding issues of Automotive News. 





New Type Upholstery Fabric 
To be Offered on’40 Models 


NEW YORK.— Announcement, to add distinction and smartness 
is made by Collins & Aikman that/ to car interiors. Its soft, smooth 


it is offering for 1940 cars a new 
type of upholstery fabric known 
as canda cloth. This fabric has 
been in the laboratories for well 
over a year, and textile engineers 
have designed it solely for use as 
an upholstery for automobiles, 
with automotive requirements 
firmly in mind during the fabric’s 
development. 

This new upholstery material 
looks and feels like a flat fabric, 
yet it has all the durability and 
servicability of a fine velvet, it is 
claimed. It comes in a wide va- 
riety of stripes and patterns. 
Dyed to new shades, it is designed 


texture makes it easier to move 
across the seat, it is said. 


Before being presented to the 
manufacturers, the fabric was put 
through exhaustive tests for 
durability and cleaning properties. 
It is a “breathing back” material. 


Summing it up from the pub- 
lic’s standpoint, the new canda 
cloth is claimed to give the car 
purchaser all the advantages of 
both flat cloth and velvet—long- 
wearing, easy to clean, soft and 
comfortable, smartly designed and 
adaptable to any style of tailoring 
or interior design. 








N. J. Inspections 
Hailed for Cut 
In Car Fatalities 


TRENTON, N. J.—New Jersey’s 


compulsory motor vehicle inspec. { 


tions, conducted semi-an 
through 28 state-owned and on” 


erated testing stations, are credited & 


by Arthur W. Magee, stat 

vehicle commissioner, a Deine 
responsible for a continuing = 
duction in fatal traffic accidents 

Reviewing the state’s current 
year traffic accident record, Magee 
announced that, while total acci- 
dents increased 5 percent during 
the first six months, fatalities and 
non-fatal injuries decreased 13 and 
1.8 percent, respectively. 

While seemingly inconsistent to 
have casualties decreasing in the 
face of an increase in accidents 
Magee believes the answer can be 
found in the inspection of motor 
vehicles, the fourth period of 
which is now in progress. 

“Better brakes with which to 
stop and properly focussed head- 
lamps which permit the driver to 
see, more clearly, objects ahead 
are undoubtedly responsible for 
the lower severity of accidents,” 
said Magee. 

Improvement in the ability of 
drivers to see and stop, he de- 
clared, is particularly reflected in 
the pedestrian phase of the acci- 
dent problem. During the first half 
of this year 177 pedestrians were 
killed in New Jersey, as compared 
with 207 in the corresponding pe- 
riod of last year, or a reduction 
of 14 percent. The number of 
pedestrians injured in accidents 
also has dropped from 2,857 last 
year to 2,797, a decrease of 2 per- 
cent. 

Traffic deaths during the initial 
half of the current year in New 
Jersey totaled 347, compared with 
400 for the like period of 1938; ac- 
cidents totaled 16,116 this year, as 
against 15,281 last year, while in- 
juries numbered 10,918, as against 
11,118 last year. 


Burwell Elected 


NADA Director | 


SPARTANSBURG, S. C.—Ernest 
Burwell, president of Ernest Bur- 
well, Inc. (Chevrolet), has been 
elected South Carolina director of 
the National Automobile Dealers’ 
Assn. 

His term is for three years and 
will expire in 1942. 

Burwell has been in the auto- 
mobile business since 1914, ex- 
cepting the year 1918 when he 
served in the U. S. navy flying 
corps. 

He handled Fords seven years, 
Buick and Chevrolet together five 
years, 


this section. 


South African Bills 


Favor German Cars 

CAPE TOWN.—Legislation con- 
cerning the South African auto- 
mobile trade, now under con- 


sideration, may result in Germany }* 
finding a new market for light } 


cars in the Union. 

Government measures include 
a new customs rate based on 
weighed and a new set of freight 


rates on cars shipped from the |! 


United States. If finally ap- 


proved by Parliament, they will | 
increase the price of heavy 1m- 9° 
ported cars and create a boom | 


in light car motoring. 
Under the new customs pro- 


posals the average British 10° 
horsepower car will cost about 
Where the Germans 


$10 less. 
will score is that the most popular 
make of German light car can 
be landed at about 200 pounds 
to 300 pounds lighter than a cor- 


| responding British light car an 


will accordingly gain the advan- 
tage of a much lower duty. 


Moves Branch Plant 





NEW HAVEN, Conn—Echlin Mfg. | 


Co., of San Francisco, has completed 
arrangements for moving its aa 
land branch plant and some 0 it 
West Coast operations to this © . 
The company, which manufactures 
automotive ignition replacement Par) 
and automobile electrical inspec upy 
and testing equipment, will on ding 
30,000 feet on two floors of a bul 

at 102 Hill st. here in October. 


and since has been ex- | 
clusive Chevrolet distributor in | 


























as they go to the post. He 
a dg “4 a red coat and the red cap 


aster of hounds. J 
— je feature races were the Sin- 
diteq baugh Panic, with an 83-cent 
Gited se, four contestants dragging 















notor n ’ 

: ns once around the 
¥-. a a the Keller Klassic, a 
lente. [ger sweep with no handicaps or 
rrent §nitations and open only to in- 
lagee pensive stake horses. There also 
acci. as a Jim Sullivan claiming 
uring BoeeP, SO named in honor of the 
; and gan of automotive editors. 

} and ror ie 


UCH for the play stuff. 
eS the luncheon at the 


a en came t 
"* ae grounds, served in a 
ents, Eve of trees, with Jim Dalton, 
in be 4 Motor, acting as toastmaster 
10tor iq introducing the two speakers 


1 of Econgressman Pettingill of Indi- 


h to 
ead- 
or to 
head 

for 
nts,” 






y of 


acci- 
half 

were @ 
ared 
" pe- 
tion 
r of 
lents 
last 
per- 
















PAUL G. HOFFMAN rode the lead 
wrse at the “hoss” races staged at the 
itial judebaker preview in South Bend 
ast week. 

New 

with 
ace 
r, as 
in- 
‘inst 


na and Paul Hoffman. You can 
2d what the president of Stude- 
wker said in another part of this 
issue of AN. 

Then a most dramatic presen- 
ution of the new models. We 
sere eating in a little glade, sur- 
nunded by small hills. We were 
wondering where the new models 
twee concealed, when suddenly 
tere was a fanfare of trumpets 
ad out of the miniature forest at 
he top of one of the hills came 
te new Champion. It came down 
he grade slowly like a manne- 
win showing off a Worth gown. 
4nd then one by one came other 
nembers of the Studebaker fam- 
ly. 
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* * * 
> MARKING the introductory ef- 
he |2rt on the part of a united auto- 


nobile industry to make for safer 
ad easier night seeing was the 
weview at Nela Park in Cleveland 
m the 14th under the auspices of 
the Safety Foundation, of which 
“Paul Hoffman is president. There 
ve were shown the new sealed 
vam headlights which will be 
atured on the 1940 models by 
tearly every automobile manufac- 
urer. In fact, the lamp was de- 
‘eloped by the industry’s engi- 
ering committee, which is 
leaded by O. E. Hunt, General 
Motors’ engineering vice-president, 
with every company in the indus- 
Ty represented on the committee. 
0-operating with the committee 
fe representatives of the manu- 
facturers of lighting equipment, so 
‘it might be said that in the de- 
ip- ‘elopment of the new lamp it has 
vill (%en a case of “one for all and all 
m- jor one,” work done unselfishly, 
ym “Making for safety in night driv- 
ng by improving the lighting. 
‘O- * *# * 
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ler—we joined the Owls, with 
‘tree types of memberships for the 
lewspaper men—screech, hoot or 
led owls. Thus we tuned in 
4 ‘With the official emblem which 
lh ete a 


ne 
General Manager 
ie; | Thoroughly competent analyzer, 






e- || %8anizer, vitalizer, supervisor. 
its nows the business and how to 
'y. | 8et and keep it. Efficient, trust- 
+s | WOrthy and dependable. Refer- 
on | €nces. $75 week and car. Ad- 
°y | dress Box 201, Automotive 
ews, 2751 E. Jefferson, Detroit. 
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will be used in the shape of tags, 
owl-shaped, which will be at- 
tached to the light switches of new 
cars and in general educational 
work. On the back of this tag are 
six suggestions from the National 
Safety Council, as follows: “Slow 
down at sundown,” “Keep wind- 
shield clean,” “Keep headlights 
properly aimed,” “Use the right 
beam at the right time,” and 
“Avoid driving while fatigued.” 

Most of us were wise old owls 
who respected the request of the 
Safety Foundation to refrain from 
writing the details of the construc- 
tion of the new lamp for another 
week, so AN readers will have to 
wait for our issue of the 28th for 
the technical description. 

+ * me 


I WAS ONE of gentlemen of 
the press who attended the Chev- 
rolet Soap Box Derby, acting as a 
member of the technical commit- 
tee. And as usual it was a grand 
success, complete in every detail 
of management as handled by C. 
P. Fisken, but different from other 
derbies in that right in the mid- 
dle of the program there came a 
brisk shower of 20 minutes’ dura- 
tion during which the spectators 
had to grin and bear it. But so 
great was their interest they stuck 
to the finish. 

Among those who cheerfully 
took a ducking were M. E. Coyle, 


-| general manager of Chevrolet; Bill 


Holler, general sales manager, and 
Tom Keating, assistant general 
sales manager. The Coyle party of 
10 flew to the derby from Detroit 
in a chartered plane, landing at 
the airport adjacent to Derby 
Downs. They lunched at the air- 
port with Sam Robertson, presi- 
dent of Goodrich, and at the end 
of the races they hopped the plane 
and were back home in time for 
dinner. They made it in 50 min- 
utes. + ea 


NOW GOING back to the 
Willys-Overland affair on the 
11th, which came too late for me 
to report in my previous column. 
That affair really was a high- 
water mark in the life of Joseph 
Washington Frazer. As the new 
president of the company, it was 
his first participation in the birth 
of a new Willys-Overland model 
and right well did he do his stuff. 
His speech was filled with drama. 
Emotionally he was at a high 
pitch and the talk he gave us 
really was a case history of Joe 
Frazer. 

Since taking over last January 
he has been cleaning house, get- 
ting ready for 1940 and it is ap- 
parent from the way he talked 





that he has. He and Maurey Gol- 
den now have more than 1,200 out- 
lets for their product and a model 
that seems tailor-made for the 
market in which it is an impor- 
tant producer. And there’s folding 
money in plenty, according to 
Frazer, who remarked humor- 
ously, “Thanks to God, and Jesse 
Jones, Willys-Overland now has 
$4,000,000 in working capital.” 

Of course, I cannot mention 
what the new stuff is, outside of 
expressing the opinion that it is 
a far better looking job than the 
current models. Chief Engineer 
Barney Roos, too, had cleaned 
house and the results show in the 
cars we saw at Toledo. 

* 


WHILE NOT in the nature of 
a preview the luncheon Harry 
Malloy, of the Cleveland Plain 
Dealer, gave a few of the visiting 
firemen at Cleveland is not to be 
overlooked by this conductor. 
Harry is an old circuit chaser 
himself so when he got us in his 
home town he did the honors and 
did them gracefully at the Statler. 
Among his guests, some of whom 
were competitive, were Bert 
Pierce of the New York Herald- 
Tribune, Rex Cleveland of the 
New York Times, Charley Sievert 
of the New York World-Telegram, 
Johnny Jenkins and Herman 
Adolphus Flechtner of the Chi- 
cago Daily. News, Leon Pinkson of 
the San Francisco Chronicle and 
Jim Sullivan of the Boston Globe. 
And of course our own Bill Calla- 
han and “Who, Me?” 


Chrysler Schools 
Field Servicemen 


On 1940 Models 


DETROIT.—In order that every 
Chrysler Corp. field serviceman 
will be thoroughly familiar with 
the changes incorporated in the 
new 1940 models and will have 
complete knowledge of their serv- 
ice requirements, the Chrysler 
Motors Service division has just 
completed a course of intensive 
training for all regional service 
managers and district service rep- 
resentatives. 

According to Harvey J. Nestle, 
general service manager of the 
Chrysler Corp., there were in at- 
tendance 125 men from the major 
service regions, factory branches 
and export division. The school, 
under the direction of P. B. Hop- 
kins, recently appointed technical 
manager, is believed to be the 
most complete school of its type 
ever conducted in the industry. 

Classroom sessions consisting of 
lectures, given by instructors se- 
lected from the engineering de- 
partment of each division, were a 
part of each day’s program. In ad- 
dition, each new unit was disas- 
sembled, inspected and reassem- 
bled by the field men. 


New Sealed-Beam Headlight 
| Designed to Cut Down Glare 


CLEVELAND.—A new automo- 
bile headlamp, to be known as 
the Sealed-Beam lamp, which 
represents a cooperative develop- 
ment of the Automotive Safety 
Foundation, the automotive indus- 
try and the lamp manufacturing 
industry, was shown to the mem- 
bers of the press here last Mon- 
day. The new lamp, which will 
provide a much 
'of light under better control than 
|present day lamps, will be de- 
| scribed in more detail Aug. 24. 

At the press preview, demon- 
strations were given in both the 
laboratories and on the road. The 
lamps is designed to provide the 
| much-needed greater illumination, 
| the lack of which has caused many 
'aecidents through drivers over- 
driving the range of vision. 

The new lamp is a depressed 
beam type with the upper beam 
used for country driving and the 
lower beam used in traffic. With 
ithe lower beam in use, the vol- 
| ume of light is directed downward 
and to the right, thus preventing 
glare in the eyes of the oncoming 
driver while providing a strong 
| concentration of light along the 
‘right hand ditch and in the im- 





greater intensity | 


mediate foreground of the car. 
In announcing the development, 
Paul G. Hoffman, head of the 
Automotive Safety Foundation and 
president of Studebaker, pointed 
out that all 1940 cars will be 
equipped with the new lamps and 
that within the next few years 
there would be a general im- 
provement in automobile lighting 
as the result of this uniform adop- 
tion. Hoffman stated that, while 
only one-third of all automobile 
mileage is driven at night, two- 
thirds of the accidents occur in 
night driving. This new develop- 
ment, he said, was expected to 
lower that figure considerably. 


O. E. Hunt, engineer of General 
Motors who has been working with 
the lamp and illuminating engi- 
neers of various lamp manufactur- 
ing companies, referred to the new 

| Sealed-Beam lamp as “the lamp 
which nobody built”. He pointed 
out that the new lamp was a co- 
operative development and _ that 
since everyone built it, nobody 
built it. In a sense this is a real 
| departure from past practice when 
|the entire industry cooperates 
| with another industry and with 
| State officials in developing a new 
safety device for automobile users. 
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GROUND HAS BEEN BROKEN for this new $300,000 driveaway buildin 
the Lincoln Motor Co. plant in Detroit. The new structure will be erected on 


the company’s property facing Warren Ave., extending from the 
building at Warren and Livernois eastward to the Detroit Te 


resent main 
mal Railroad 


tracks. Ground area of the building will be 2.1 acres. 


$300,000 Driveaway Bldg. 


Will Adjoin 


DETROIT.—Ground has been 
broken for a new driveaway build- 
ing to cost $300,000, which is to be 
constructed immediately at the 
Lincoln Motor Co. plant here. A 
similar building, to cost $500,000, 
is now under construction at the 
Ford Motor Co.’s Rouge Plant. 

The new structure at the Lin- 
coln plant will be built on the 
company’s property facing War- 
ren Ave. It will extend back to 
the factory test track, which flanks 
the main roadway bisecting the 
plant property. 

The building will be of steel, 
brick and concrete. It will be of 
one-story construction, 375 feet 
wide along Warren Ave., by 350 
feet deep. The ground area of the 
building will be 2.1 acres. 

The exterior architectural de- 
sign will be in harmony with the 
styling of the main office building 
which it adjoins. The architectural 


AMA to Move 
N. Y. Offices to 
Detroit by 40 


DETROIT.—Plans for removal 
of the headquarters of the Auto- 
mobile Manufacturers Assn. from 
New York to Detroit between now 
and Jan. 1, were revealed here 
this week. The plan involves the 
removal of practically all depart- 
ments of the association and fol- 
lows closely on the heels of the 
resignation of Alfred Reeves, as 
vice-president and general man- 
ager to accept the post of advisory 
vice-president. Pyke Johnson, 
former head of the Washington 
office, succeeded Reeves. 

Departments understood to be 
slated for Detroit include the ex- 
port, legislative, statistical, pat- 
ents, public relations, mailing and 
library. The library alone com- 
prises one of the largest collec- 
tions of automotive data in the 
world. 

The Automotive Safety Founda- 
tion, which makes grants to sev- 
eral other bodies carrying on safe- 
ty research and educational work, 
will remain in New York at the 
366 Madison Ave. address at least 
until Apr. 1, next year. The show 
department headed by Alfred 
Reeves will remain in New York 
permanently. 

Disposition of the remaining de- 
partments will be decided upon 
at a meeting of the board of di- 
rectors in September. The truck 
department is now being set up 
anew in Washington under the 
management of Arthur C. Butler. 
This division will be ready for 
action about Sept. 1, and will 
work in conjunction with the 
Washington branch. 

The association represents Amer- 
ica’s leading passenger car and 
truck manufacturers. It was or- 
ganized in 1913 under the name 
of the National Automobile Cham- 
ber of Commerce, which name 
was changed to Automobile Man- 


ufacturers Assn. in 1934 with the 


advent ot NRA. 
Gets Big Order 


MILWAUKEE.—A. O. Smith Corp. is 
furnishing upwards of $300,000 worth 
of cracking vessels in connection with 
the expansion and modernization pro- 
gram of the Shell Oil Co.’s Wood River 
(Ill.) refinery. 





Lincoln Plant 


treatment is essentially modern, 
the Warren Ave. elevation being 
of brick matching that of the main 
building, surrounding large ex- 
panses of glass, which are set off 
with vertical columns. 

The west half of the building, 
which will abut on the driveway 
leading into the plant property 
from Warren Ave., will be given 
over to a driveaway garage, with 
offices and a dealers’ waiting room 
in front and the garage and stor- 
age for 125 cars in the rear. The 
front section of the east half of the 
building will contain a parts store 
for the use of nearby dealers in 
Michigan and Northern Ohio. The 
rear section will be devoted to the 
shipping of service parts and ex- 
port cars. 

At the rear of the building is a 
track where cars will be checked 
before being released for delivery. 
A spur from the Detroit Terminal 
Railroad will enter the building 
along the east wall, permitting the 
loading of cars and parts ship- 
ments and the receipt of inbound 
material under roof. 

The steel order for the building 
runs to 600 tons of structural 
steel. The steel contract has been 
let to Whitehead and Kales Co., 
River Rouge; the general contract 
to O. W. Burke Co., Detroit. 


Ontario Is Enforcing 
New Headlight Rule 


MONTREAL, — Attorney-Gen- 
eral Conant, of Ontario, has in- 
structed Ontario traffic officers to 
enforce the new regulations gov- 
erning automobile headlights 
which became effective Aug. 1. 

The new regulation provides 
that automobiles manufactured 
after Aug. 1 may not be operated 
without multiple beam headlamps. 
Single beam headlamps will be 
permitted only on cars already on 
the road and only if the high in- 
tensity portion of the beam does 
not rise higher than five inches 
— the center of the lamp at 25 

eet. 





ADVERTISEMENT 


True Story Second Among Ten 
Major Monthlies In Number 


Of Men Readers 





ls¢ American 

2nd True Story 

3rd Cosmopolitan 
4th BH &G 

5th Redbook ............ 
6th American Home 
7thWHC 

8th L H 

9th McCall's 

10% G H 





763,709 


Source: Starch Consumer Magazine 
Report Jan.-Dec. 1938 


True Story’s basically differ- 
ent editorial appeal brings a 
bonus of man readership to 
automotive advertisers. Re- 
member: /t takes all kinds of 
folks to make a new car market 
... and it takes all kinds of mag- 
azines to reach them! To see 
how you can get a copy of this 
scientific analysis of new car 
buyers’ reading habits, read 
“The Inquiring Reporter” col- 
umn on Page 12, 
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{ i SHELTONS 
USED CARS 





READ WHAT W. L. 


HE enthusiasm of this dealer — who 

Switched from another line of auto- 
mobiles to Dodge and Plymouth—is typical 
of the way Dodge dealers all over America 
feel about this Triple- Profit line. 

Here’s what Mr. Shelton says: “I switched 
to Dodge and Plymouth and the results 
amazed me. It was certainly the best move 
I ever made. The wonderful public accept- 
ance of all three lines of merchandise — 
Dodge cars, Plymouth cars and Dodge 
trucks —started things humming for me 
right from the start, and they’ve kept right 
on that way! In the first six weeks, as a new 
Dodge dealer, we sold at retail $17,000.00 
worth of Dodge and Plymouth cars, Dodge 
trucks and used vehicles. And in total, to 
date, we have done over $36,000.00 worth 
of business on this great Triple-Profit line. 

“It’s the finest product set-up I’ve ever 
seen or heard of. Where many dealers have 
only one or two lines to sell, Dodge dealers 
have threecomplete lines that fit the pocket- 
books of 8 out of every 10 new car and new 
truck buyers. Triple-Profit line is right! 





NEW PLYMOUTH. Of 


Priced Car!” 
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priced cars, Plymouth is the biggest, inside and out! 
Plymouth is 5 inches longer than one—6 inches 
longer than the other. Every Plymouth model has 
the same 82-horsepower “L-head” engine — giving 
full power and economy, both. Two brilliant 
new models—"‘ Roadking’’ and “De Luxe’’—*’So fenders, hood, etc., are 100% rustproofed to protect 
Beautiful You Can Hardly Believe It's a Low- 
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SHELTON, GREENVILLE, 


MISSISSIPPI, SAYS ABOUT THE PROFIT 
_. POSSIBILITIES OF THIS TRIPLE-PROFIT 
DEALERSHIP — RIGHT FROM THE START! 





“And here’s another important factor —the wonder- 
ful help and cooperation provided by the factory. I 
don’t know how any dealer could expect more than 
we Dodge dealers get! 

“It’s no wonder the Triple-Profit Dealership is 
considered the ‘prize package’ of the industry!” 
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NEW DODGE LUXURY LINER—Bigger, finer, and with more new advance- 
ments than have ever been built into any new Dodge model—including 
handy new gearshift at the steering wheel!...new headlamps for safer night 
driving!...New invisible luggage compartment...and many more! Yet this 
bigger, finer Dodge is priced even lower than last year's Dodge —just a few 
dollars more than a small car! 





Ss 


the three leading low- NEW DODGE TRUCKS. Produced in the giant 
new Dodge truck plant. Dodge offers seven depend- 
able engines—each engine just the right size for 
most economical operation of the truck in which it 
is installed. Springs and axle shafts are of supet- 
tough Amola Steel to cut repair costs! Cabs, bodies, 





the finish and increase trade-in value! Complete line 
of 44 to 3-ton models — priced with the lowest! 


on 


GE TRUCKS 


THE TRIPLE-PROFIT LINE 


aie cent le lle i sl ae il i i as li itis 














